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For exceptional de- 
greasing _ properties, 
try Paule Chemical’s 
Leather Conditioner. 
Prepares leathers cor- 
rectly! 





WRITE FOR 
DETAILS 
TODAY! 





* + + flexible, Dries 
Smooth, Always de. 
Pendable that's 

Mel-O.Tone! 


THE SURE ROAD TO 
SELLING SUCCESS 


It's the shoe with the nicest 
leather finish that captures the eye, 
and—if the quality passes critical 
inspection—the sale is a cinch. 

But leather tannage and textures 
vary ... that's why you should check 
your leather finish chemicals for per- 
fect results. At no cost or obligation 
to you, our expert technologists will 
analyze the leathers now at your fac- 
tory and furnish the exact formula 
to produce smooth, quality leather 
finishes. 

Just send a sample piece of leather 
to our Chemo-Test Division and you'll 
get prompt action. 


ANTIQUE 
FINISHES 


Reliable . . . boot- 
maker finish .. . Deep 
Tones. Slips on easily, 
wipes off smoothly, 
faster production. Re- 
liable—that's the 
word! 


FULL LINE OF LATEX TYPE CEMENTS FOR ALL USES AND OPERATIONS 
COMPLETE LINE OF BLACK AND COLORLESS DRESSINGS FOR EVERY PURPOSE 


PAULE CHEMICAL CORPORATION 


92-104 ARLINGTON AVE. 
CHARLESTOWN 29, MASS. 
CHarlestown 2-2422 





~ that’s why Gallun’s Milwaukee Call is the leather that sells vour shoes 


Feminine footwear fashioned from soft, supple Milwaukee 


Calf, with its rich, deep colors and lustrous beauty, helps any woman 
to look like a dream walking 
tible appearance isn't the only treat. There’s soothing 
unexcelled comfort that’s always associated 
§ famous tannages 
To feature shoes that find favor among the ladies fair, for comfort 
and for beauty, be sure to check the Gallun 
numbers in your orders to leading manufacturers. 
Watch your sales grow your business prosper 


A. F. Gallun and Sons « ‘poration, Tanners, Milwaukee, Wis. 


JMuwautee 
chrome-tanned 


OTHER FAMOUS GALLUN TANVAGES 


Norwegian Calf ~ - Normandie Calf 
boarded grain boarded, glared 
% 


Cretan Calf 


smooth, but not glazed 





























ur bottoms stay flat and flexible 


®@ To get bottoms that stay flat and flexible for a shoe’s 


lifetime. use Armstrong’s Cold Bottom Filler. It’s non- 
thermoplastic. absolutely will not creep or bunch. It goes 
on fast and sets firmly in a few minutes. Get a trial pail 


today. Cali your Armstrong representative or write 


direct to Armstrong Cork Company. Shoe Prod- | 
ucts Department. 8809 Arch Street. Lancaster. 


Pennsylvania. Available for export sales. 


Armstrong’s Cold Bottom Filler 


one of Armstrong’s quality shoe products 





CUSHION CORK® °* CORK COMPOSITION * CORK-AND-RUBBER MATERIALS 
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Line them uith 
MIRAKROME 


MIRACLE CHROME LINING 


AND 


MArY’s LAMBSKIN 


Created from Selected Lambskins 
TIGHT FINISH 
PENETRATED DYEING 
STRONG & LONG WEARING 
UNIFORM QUALITY 
& COLORING 


DONNELL 
& MUDGE, inc. 


Long Lasting Linings 
CANAL ST., SALEM, MASS. 
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Irs A Docs WORLD 


And no kidding — for now the pet shops are selling shoes for dogs 


NYONE who sees the shoe indus- 

try as having limited growth 
possibilities is a pessimist. For ex- 
ample, we now see where the nation’s 
pet shops are stocking a new item: 
shoes for dogs. The shoes sell fox, $5 
a pair and up, have horsehide uppers 
and soft leather soles. The merchan- 
dising pitch: the shoes serve to keep 
the dog owner’s floors and rugs clean, 
while at the same time protecting the 
dog’s paws during rough play out- 
side. 

Of course, dog shoes aren’t exactly 
new. Out in St. Paul the three Gosse- 
lin brothers. moccasin makers, also 
make special shoes for Eskimo dogs 
up in Alaska and other cold places 
exclusive of Siberia. They sell these 
shoes in bulk lots—21 pairs per dog- 
sled team. 

Anyhow, it strikes us that there are 
a lot of untapped possibilities here. 
Now, though we're a nation of dog- 
lovers. those with an affection for the 
pussy-cat also make up a good piece 
of the population. Of course our 
point is obvious: Fido should have 
no privileges denied to Tabby. If 
Fido can sport a pair of brogues, 
Tabby has every right to her open- 
toed sandals. 

But we envision further possibili- 
ties. Five-toed moccasins for canar- 
ies. And why not? How would you 
like to walk around barefooted on the 
floor of an unswept bird cage? 

We recall a  chiropodist — and 
honest-to-goodness, this is a_ true 
story—who once received a phone 
call from a farmer a few miles out 
of town. “Doctor, you must come 
quickly. My Josephine is suffering 
great pain in her foot. A huge corn. 
She simply can’t stand it any longer.” 

Bag in hand, the chiropodist hero- 
ically dispatched on the mission to 
relieve Josephine of her excruciating 
pain. Arriving at the farm. he started 
into the house. But the grateful 
farmer immediately grabbed his arm, 
led him hurriedly toward the barn. 
muttering something about his heart 
bleeding for Josephine’s suffering. 

Opening the barn door, the farmer 
pointed. There stood Josephine—a 
donkey. The doctor started to pro- 
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Lana$ Kditorial 


Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, 5c each; 
1000-3000, 2i.c each; 5000 or over, 
l'gc each 





test that he wasn’t a “horse doctor” 
but a foot doctor. “Exactly!” eXx- 
claimed the farmer. “That is where 
Josephine is having her trouble—in 
the foot.” 


Danger Behind 

Resigned, the chiropodist sat on a 
stool and took Josephine’s bent hind 
leg on his knee. The farmer held a 
lantern while the doctor worked on 
the corn, which had been caused by 
a chain around the donkey’s ankle. 
Perspiration poured down the doc- 
tor’s face. Not from the heat, nor 
even from the threat of a kick. It was 
Josephine’s tail arched overhead 
posed for any catastrophic possi- 
bility. 

When the job was done, both the 
farmer and Josephine neighed their 
gratitude. “And now,” said the doc- 
tor, who had acquired a more pro- 
fessional interest in the case, ‘ We'll 
have to have a special protective shoe 
made for her.” 

This was done—a_ custom-built 
hightop leather boot. Well, Josephine 
was so pleased she virtually refused 
to walk on her other three feet. She 
hopped along on her one shod foot 
until the farmer was forced to have 
a set of three other shoes built for 
the other feet before Josephine would 
resume work. Josephine refused to 
doff her shoes for any reason, even 
when asleep. In fact, when she died. 
it was with her boots on. 

All of which suggests a real sales 
opportunity for the industry. If it 
were able to shod half the jackasses 
in Washington the industry would 
stand to make a fortune. 

But we still see a lot of virgin 
territory. If we were to count up all 
the animals—the domesticated and 
the pets—in this country, the shod- 
ding prospects would be enormous. 
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If Josephine’s happy reaction to the 
experience is any criterion, weve 
only to shod an animal once to make 
a customer for a lifetime. 


It's a screwball idea? Maybe. But 
you figure we're living in a world of 
pampering and paternalism, where 
the American handout and “gimme” 
philosophy has become as symboli: 
as the bald eagle: where the national 
theme is no longer, “I can get it for 
you wholesale.” but rather, “I can 
get it for you for nothing.” If we're 
going to dish it out for free, why 
stop at mere human beings? Think 
of all those poor barefooted animals, 
their tootsies subjected to cold and 
snow and pebbles on Nature’s own 
cruel ground. Let’s not be selfish and 
think only of ourselves, the human 
race. Washington’s generous Point- 
Four Plan is seeking to aid virgin 
fields. Well, here’s one right in its 
own back yard—shod the animals 
and subsidize the shoe industry at 
the same time. 

But the more we think of this shoe- 
ing-the-dog idea the better we like it. 
It does indicate that man isn’t the 
selfish creature he’s sometimes made 
out to be. It also indicates a better 
chance for world peace. For when 
people can put their minds to shod- 
din; their dogs, it demonstrates that 
the world’s problems aren’t so seri- 
ous, after all; otherwise people's 
minds wouldn’t be on shoeing a dog. 

Out of curiosity, the other day we 
went into a local pet shop and_ in- 
quired about this new footwear for 
Fido. Fido, accompanied by her 
mistress, was being given a fitting 
by a conscientious clerk taking the 
measurements with a Brannock. A 
set of handsome red bootees were 
fitted and Fido paraded around to 
try them for size. 

Another man, a customer, watched 
the procedure. Then he squinted at 
his own shoes, noted the hole in the 
sole, the scuffed toes and torn tongue. 
Suddenly he was down on all fours. 
“Move over and make room, Fido. 
I'm with you.” 

All of which is a sure sign that the 
world is going to the dogs. 





some OHOE PROBLEMS 


NYLON Thread Has So 


Contribution Of Nylon Thread 


There is no doubt — as most shoe manufacturers know — 





that nylon thread can contribute a great deal to the making 
of better shoes. And shoe manufacturers today are devoting 
considerable effort to discovering which seams sewn with nylon 


will best accomplish this purpose. 


No Ready-Made Answers 


Unfortunately, there are no ready-made answers. Probably 
the best procedure for a manufacturer to follow is to work closely 
on his specific problems with a reputable manufacturer of 
nylon thread who can contribute sound scientific and practical 
information on the construction and characteristics of the 
various types of nylon thread as well as the experiences of a 
wide variety of shoe manufacturers. Here, for example, are 
a few situations in which nylon thread has been 
extremely helpful according to data 

. - a 
assembled by The American _— a snitch NG 


Thread Company: \ A EDGE 5 expe! 


So Te 
Cessfu] ra ma 
ailure P 


These are a few 

instances among the many in which 
nylon has helped solve a perplexing shoe IME Al (A Nl 
§ EAM En GINEERI NG manufacturing problem. Your American 


Thread Company representative will be comme 


Seam Engineering is an individual- 260 WEST BROADWAY, Nv. Y. 
ized service performed in the labo- glad to tell you how nylon thread 

ratories of The cg — 
Company. It provides manvufac- A 

turers with recommended thread can help you with yours. 
size, recommended thread quality, 


es oes adapeny — Branches: Chicago * Dallas * Los Angeles * Philadelphia 
Newton Upper Falls, Mass. * St. Louis * San Francisco 
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Combine High Style 
and Comfort 


A new development by HARVARD. 


“ : Here we have fashionwise comfort for all types of shoes. 
THE FOAM RUBBER Now being adopted by more and more makers of conventional 
Is COMBINED TO type footwear. 

KIDKO LEATHERBASE 


Cushions the foot and conforms to the regular size of the 
SOCK LINING OR SHEETINGS 


shoe. No extra manufacturing operations required — no 
need for extra patterns or dies to insure proper fit — it 
works like your regular sock lining. 


HARVARD COATED PRODUCTS CO., Inc. 


112 NORFOLK AVENUE ROXBURY, MASS. 
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SHOE FASHION NEWS AN TRENDS 


Sty [ escope 





.< 
me, variegated r effects achieved on plastic welting in a closed toe, sling back pump with additional straps 
igh printing color designs. Ouimet Welting Co. pre- either side of instep, high heel. Herbert Levine, a suede 
these stitchdown weltings, offering wider scope for backless model with high riding tongue in black, on ’ 
glass heel; also a pink kidskin banded mule with rhinestone 
studded T-strap on high heel. 


New plastic weltings receive fashion impetus. For first step on high heel. A Julianelli design featured cinnam 


— 


Fashion tid-bits—Shoes go high-brow. Latest gimmick 
is mink-trimmed design by Anthony Mascioli. New mink 
mode is a spike-heel suede creation, open-toed and open 
shanked with wide band of ranch mink running across in 
step... . Striking an exotic fashion note at recent London 
movie premiere, a Calcutta, India lass attracted good deal 
of attention by appearing in flat, thick-soled thong sanda 
with wide instep strap of gilded leather, tooled in Hindu 
Jesign, held in place by large circular pegs between great 
white slots on and second toes. . . . New words department 
welting: white clude ''sexipede. Sex-appeal has dropped to foc 
brown: raised Herman Delman says shoes have been plain Jane 
fashion family for too many years. But now women 
yet new shoes as voluptuous and ultra-teminine as 
hats. New shoe designs combine comfort with good 
Good sales-plugging angle is sex-appeal theme. 


REREEEEE| 


Bands and high- riding features highlight leading Spring 
models. Twelve ¢ é € ) Vogue maaazine inc ae ee 
operation wit! 1al Shoe Ke iation as most 2 oi Ss 
Ranifcant trend-setters for Sorina, 1953. These desian New embroidery treatments for applications on vamps. 
Shown , Lia h -oniunction with re. “Venus Art Embroidery Co., New York, presents these thre 


cer , | her Show. Leading shoe designer 


Black patent outstanding é in collection. Car ezio showed 
black patent th r n medium height, wide instep 
and, white nit 1 with black patent. Julianeiii 
ala de cient: aah -losed toe and quarte 
rt Levine presented black 
patent mule, high hee ed wide band of white 
nstep. He also in 
k patent: One, an 
band and another 
gh black pate lesigns as indicative of leading fashion 
ump, with bla 1953. Pictured left to right are: First 
*F mesh combined with bow; second, cutout 
Fresh seasonal colors also featured. » design multi-cording on shantung, design repeated or 
th wedae heel. platform e. blue and third, open work and putted peta 
white t é j ; instep. Capezio, a bro 
ana | na ut sides with red thor 
a yellow kidskin : bn e 
id black patent ovals arr bamion 


high tucked 
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Qo 
>. AN A LAST FINISH 
Highly Resistant 
ike) Chemicals 
and Moisture* 


30 DAY TEST PROVES SLIDE-O-GLAZE PAYS OFF! 


Miniature lasts after application of Slide-O-Glaze and immersion for thirty days 
in Water, Gasoline, Toluol, Methyl Ethyl! Ketone, Alcohol, Carbon Tetrachloride, 2 
per cent Ammonia Solution and Ethy! Acetate. After removal from containers and 
wiped off, lasts showed neither shrinkage nor swell. 


Here’s good news for shoe factory management! Last shrinkage and 
swelling (and all the dimensional woes that go with it) has now been 
practically eliminated with Slide-O-Glaze — United Last’'s new pro- 
tective finish. 

Slide-O-Glaze is an especially formulated product resulting from 
two years of exhaustive research and testing in the laboratory and 
under practical shoe factory conditions. It resisted chemicals, 
moisture, steam and friction. It withstood the application of heat, 
physical abuse and time. Now, right from your nearest United Last 
branch you can get lasts far more dependable in all dimensions ... 
lasts that are easier to work with due to the toughness and durability 
of this improved finish. 

Get protection for the style contours and fitting qualities in the 
next lasts you buy... get Slide-O-Glaze finish on United Lasts. For 
complete information write or call United Last Company, Boston, 


Massachusetts. *Available on men’s, women’s and children’s lasts. 
Application of Slide-O-Glaze at our Fitz Bros. 


UNITED LAST COMPANY snes thhidtos Celeciar aaa 
BOSTON, MASSACHUSETTS 
*Slide-O-Glaze” — Lasts for the work life of the last 
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SHOES -- 


COMPLEMENT TO 
BASIC DARKS” 


SUEDE 
Derma Grey LL, patented 
Alizarine Light Grey G 
shaded with 
Derma Browns or 


Omega Chrome Brown G and 
Dermacarbon Black B Cone. 


CALF GRAIN 
Derma Grey LL, patented 
shaded with 


Derma Browns 
Dermacarbon Black B Cone. 


GLAZED KID 
Derma Grey LL, patented 
Alizarine Light Grey G 
shaded with 
Omega Chrome Brown G 


SPLITS 
Alizarine Light Grey BW 


Send for “Official Spring Shades for 1953.” 


SANDOZ 2:16.21. % bane 


SANDOZ CHEMICAL WORKS. INC. 61 Van Dam Street, New York 13, NY Sales Offices: Boston, Providence, Fairlawn, N J, Philadelphia, Charlotte, Chicago, Los Angeles, 


Montreal, Toronto 
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Ordinary suede leather over which water was run for five 


minutes. Dark areas indicate hou 


the leather. When dry these will shou up as water spots. 


INDEPEL, THE NEW 


water has soaked into 


Unretouched photo of treated Indepel suede leather over 
which water was run for five minutes. 
droplets stay on surface indicating repellent action of 


Note how water 


Indepel chemical treatment. 


STAIN-RESISTANT SUEDE 


Sales response excellent in garments—may be used in shoes soon 


| NEW type of suede leather, known 
as “Indepel.” is claimed by its 
makers as being “the greatest improv 
ment in suede leather since its incep 
tion.” Indepel (trademarked name of 
the Independent Leather Mfg. Corp. 
Gloversville. N. Y.. producers of this 
leather) is not a surface treatment. 
This is a chemical process involving 
impregnation into the skin itself dur 
ing the tanning and coloring pro- 
cedure. 

The end result is a suede that ts 
the most water-repellent and stain- 
resistant of any such leather on the 
market. 
chandised primarily for leather gar 


F | 
This material is being mer- 


ments jackets. coats. vests. ete. 


These 


minimum of three dry cleanings with 


garments can withstand a 


no loss of water repellency ind in 


some instances may withstand as 
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many as six dry cleanings without 
appre iable loss of its main feature. 

As a consequence, the merchan- 
dising of suede leather garments has 
heen given a major impetus. Ordi- 
nary suede is known to mark or stain 
easily from rain or other elements. 
Such stain sensitiveness has been an 
obstacle in the selling and consumer 
satisfaction with suede garments, es- 
pecially in the fashion field such as 
with women’s coats or jackets. 

The Indepel process has largely 
hazard. Its 
manufacturers say that it “has trans- 
formed suede from a_ perishable 
leather into a durable product which 
the consumer can use without regard 
The leather so 
treated is non-oily, is resistant to 


eliminated this sales 


to natural elements.” 


stain. soil and water. It can be made 
in anv shade desired. 
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This new suede, which was intro- 
duced commercially about a year ago, 
and has now obtained a real foothold 
on the market, is distributed by the 
Eastmor Leather Trading Corp., Glov- 
ersville. 

This leather has also gained much 
under the trademark of 
“Sun Suede.” a name belonging to 
one of the garment manufacturers 
which sells the finished products 
made with this new suede. 


headway 


While Indepel suede is being used 
primarily for handbags 
and millinery. the shoe field is also 


garments, 


being given serious consideration. 
It is only too obvious that stain- 
resistant and 
shoes hold some excellent marketing 


and merchandising possibilities. 


water-repellent suede 


Concluded on Page 42) 








WHAT Price SHOE Prorits? 


In a profitless prosperity we'd better take a look at our prices 


| STRANGE note of irony pervades 
shoe business: though factories and 
sales are humming. profit’ margins 
in many cases are slim, and in others 
do not exist at all. As one manufac- 
turer wryly remarked last week, “Tin 
so busy | haven’t time to go out and 
borrow the rent.” 


An increasing number of shoe pro- 
ducers are expressing concern about 
this “profitless prosperity.” This is 
not to say that profits today are non- 
existent, but merely that the margins 
are uncomfortably squeezed. A com- 
mon plaint being heard: “We find 
ourselves working for the govern- 
ment, labor, the suppliers and the re- 
tailers -and we pick up the crumbs.” 


It is now pretty well known that 
in any given “normal” year, about 
50 percent of all shoe manufacturers 
report a deficit or no profit. This is 
brought out clearly by reports of the 
Bureau of Internal Revenue over a 


period of 20 years (1926-47). Shoe 
manufacturers reporting losses rose 
as high as 74 percent (1932), and 
hit a low during the war years 
(though even‘ in that period some 
firms reported losses). 

In 1946, the first postwar peacetime 
year, with shoe production cracking 
all records (528 million pairs), some 
22 percent of producers reported 
losses. In 1947, the industry started 
to really climb back to “normal” 
with 35 percent of manufacturing 
firms reporting losses. Since then 
there has been a steady rise to the 
“average” peacetime level where ap- 
proximately 50 percent of shoe pro- 
ducers report no-profit or deficit op- 
erations. (See Table 1.) 

Now, historically there are two 
alternatives to increasing profits: re- 
duce costs or increase prices. There 
is a third —fine if it works but cata- 
strophic if it doesn’*t—operate with 
very low profit but high volume. 





Table I 


Income Returns, Shoe Factories (other than rubber) 
—1926-1947 


(All money figures in thousands of dollars) 


Gross % of Firms 

Income With Losses 
$1,003,391 48 
1,103,871 41 
1,086,820 43 
1,079,730 43 
879,609 58 
739,537 61 
586,376 74 
655,960 56 
665,063 57 
688,352 54 
742,516 51 
805,706 55 
677,156 56 
717,328 51 
769,511 49 
1,028,113 29 
1,241,553 20 
1,247,853 11 
1,284,304 12 
1,326,117 12 
1,678,356 22 
1,797,269 35 


Source: Bureau of Internal Revenue 


No. Firms No. Firms Total Firms 
With Gains With Losses Reporting 
669 611 1280 
741 512 1253 
695 534 1229 
711 547 1258 
$29 725 1254 
457 708 1165 
298 829 1127 
506 634 1140 
482 642 1124 
505 591 1096 
543 555 1098 
585 601 1086 
359 814 
387 790 
492 972 
698 984 
750 940 
821 7 918 
801 915 
826 943 
1029 1325 
908 1439 
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The reduced costs factor holds little 
promise of relief. Direct labor, rep- 
resenting an average of about 23 per- 
cent of the shoe dollar, has shown. 
and will continue to show, a steady 
rise. It is accepted that most materi- 
als and supplies costs stand at low 
ebb, will unlikely show any appreci- 
able decline from recent levels (bar- 
ring a serious recession, of course). 
Relief from heavy taxes and other 
overhead (accounting — for 
around nine percent of all costs) 
seem highly improbable. at least for 
Sales and ad- 
labor. 


costs 


the next two years. 
ministrative expenses, like 
have shown a constant rise (repre- 
senting about nine percent of total 


costs). 


Slight Chance Of Cost Cuts 


The probability of reducing costs, 
except in the fragmentary sense, there- 
fore seems slim in the light of recent 
and current trends. Costs, of course. 
can always be cut by ruthless hand. 
But when reduced costs are measured 
against losses resulting from such 
reductions, the latter become imprac- 
tical. 

This brings us to shoe prices—per- 
haps the most sensitive and debatable 
factors in shoe business as well as 
any business. But this is one harsh 
reality which the shoe industry must 
face—and one which it has been un- 
willing to confront with the required 
fortitude. The reality is a simple 
one, certainly not new: based on costs 
and a fair margin of profit, the indus- 
try has priced its products unrealisti- 
cally low. 

Most conclusive evidence of this. 
of course, are the unbiased figures 
on profits showing an average of 
50 percent of producers reporting 
losses in any given normal year. It 
is possible, of course, that many shoe 
factories are loose on their cost con- 
trols, thus running up unnecessary 
costs which imperil profit margins. 
However, in a business so competitive 
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as shoe business, most producers have 
developed cost-consciousness and cost 
control to a fine art. 

There does remain one unexplored 
and hopeful area: intensified techno- 
logical development which lowers 
costs while improving the product. 
However, this tends to be a longer- 
range project, and does not help solve 
the problem immediately at hand. 

Now. in a intensely 
competitive as shoe business, price 


business su 


becomes a potent sales lever, the mer- 
chandising pivot. The sale moves 
or lags in ratio to the price tag. How 
much of this is realistic fact and how 
much is assumed fact is undeter- 
mined. But it does seem certain that 
a certain degree of assumption is in- 
volved. 

Anvhow,. the bulk of shoes sold in 
this country belong to the “low-price” 
category. For example, in 1951, 19 
percent of all women’s shoes (exclu- 
sive of slippers, rubber-canvas, and 
miscellaneous types) sold for $4.50 
and under, retail. Some 43 percent 
sold for $6 and under. 

In men’s dress shoes. 13 percent 
sold for $6 and under: 38 percent 
sold for $7.50 and under. 

In youths’ and boys’, 1 
sold for $4 and under, while 43 per- 
cent went for $6 and under. 

In misses’ and children’s, 34 per- 
cent sold for 34 and under; 70 per- 
cent sold for $6 and under. 


percent 





Table II 


Profit Comparisons 
Selected Industries 
1949 


Profit % of Sales 

- Cement 
Chemicals 
Glass 
Rayon 
Autos 
Paper 
Steel 
Machinery 
Electrical 
Cottons 
Wood 
Textiles 
Baking 
Paint 
SHOES 


“ 
a 
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These quoted ranges are generally 
regarded as the low-priced areas, and 
the majority of shoes sold belong in 
this range. Incidentally, 1952 prices 
would increase the percentage falling 
into each of these low-priced areas: 
in short. more people bought shoes 
in this range in 1952 than in 195}. 
due to the price reductions of this 
vear. 

Continued on Page 41 
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TECHNICAL 


SHOE Tips 





Welting Weak Insole 
Ribs 

Figure 1 shows an overhead view 
of what should happen in the welting 
operation, particularly where weak 
insoles are used, but actually any 
insole. Theoretically, the insole rib. 
to which the arrow points, should 
be held parallel to the front of the 
channel guide on the Welting ma- 
chine. 


What actually happens is shown in 
Figure 2. The operator “crowds” his 
shoe so that the lefthand corner jams 
into the insole rib. And if the rib 
is of the Eno variety without rein- 
forcement, the rib is torn off at the 
line of stitching. 

Incidentally, this always happens 
on the starting side. There have been 
a few instances where it has occurred 
on the last side, and about the fore- 
part of the shoe. but the latter is 
relatively rare. The high speed of 
the new Welter is too much for the 
operators until their guidance habit 
is corrected on this startling side. 
Again, even if the insole does not 
break through, this defective guid- 
ance habit should be looked for and 
corrected. Even with firm 
this habit will make for poor align- 
iment in the welting inseam. 

Figure 3 shows actually what the 
operator has to do in order to 
achieve the result of Figure 1. In 
reality, it is only when the operator 
thinks in terms of Figure 3 that he 
secures the result of Figure 1. 


insoles, 


Hermyle Golthier 


Location of Loose 
Nailing 
The Loose Nailing machine con- 
tinues to pose the old question of 
where to place the loose nails. Some 
feel that the heal seat lasting tacks 
are a contributing guide. But this 
has been dispelled because many pat- 
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terns are so skimpy as to make for 
a variation of heel seat tacks. In 
short, there is no relationship here. 

It has been admitted that the 
Goodyear stitching should end in 
alignment with the loose nailing. 
This is correct. Yet how can one so 
determine this line if the loose nail- 
ing preceeds the Goodyear stitching? 
The answer appears to be in stitch- 
ing one shoe for the purpose of de- 
termining a correct measurement. 
This is a good suggestion. 

Another question opens up as to 
where the Goodyear stitching should 
be. This again has to be decided by 
the marginal distance of the insole 
rib. The fairly standard measure- 
ment of four and a half sixteenths in 
the shank will serve as a basis for all 
this problem. The rest is up to the 
lasting: that it places the upper ma- 
terial in shapely relationship to the 
insole rib. This is accomplished by 
both the Staple Side Laster and the 
Heel Seat Laster. 

Some objection has been made 
to this planning on grounds that the 
heel nails strike the loose nails. This 
is so minor as to be negligible. How- 
ever, this is a matter of adjustment 
that need not interfere with this plan 
of nailing the loose nails. For that 
matter, there is such a thing as fibre 
peg loose nailing. 


James Turner 


Patent Leather 
Skiving 

Patent leather does stick in many 
operations including skiving. In cer- ~ 
tain kinds of skiving, one may use 
oil on the adjacent machine parts to 
permit easy passing through of the 
patent leather. But 
leather will stick at times, and al- 
Ways most unexpectedly. Therefore, 


even so, the 


any sticking of the material can tempt 
fingers to stray to the knife. 

To eliminate the binding and stick- 
ing of patent leather in skiving, a 
special Feed Roll of Textolite has 
been developed. The number is Feed 
Roll 414 + 5. The use of Textolite 
may be applied to any type of similar 


skiving machine. 


HeERMYLE GOLTHIER 
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1. Steam piping to box toe steamer 2. Steam piping to box toe steamer a 
lasting machine, insulated with sulated with 85 percent magnesia and 
85 percent magnesia and finished with finished with a canvas jacket. 


Steam mains in boiler house in- 
at toe lasting machine, also insulated at 
with 85 percent magnesia and fin- 


ished with a canvas jacket. a canvas jacket. 


Shoe Plants Can Cut Operating Costs Through 


HEAT INSULATION 


Savings realized on space heating: 


WTEAM production costs for space 
ipa. and for process equip- 
ment such as mullers, steam boxes on 
pulling-over machines and driers, rep- 
resent an appre iable share of the 
operating budget of a shoe plant. 
Mounting fuel and labor costs em- 
phasize the necessity for the efficient 
use of steam. By keeping heat losses 
to a minimum, insulation can help to 
hold down the annual fuel bill. 


When our new plant, the largest 
single-floor factory in the world de- 
voted to men’s welt shoes, was built. 
insulation design was integrated with 
the over-all engineering of the struc- 
ture. Located in Gardiner, Maine, 
the new building contains production 
facilities formerly housed in a four- 
story plant where we produced our 
Bostonian shoes for over 75 years. 
Insulation was particularly impor- 
tant because air temperatures in that 
area dropped as low as 20° or 

30 degrees F. 

The insulating selected 
was 85 percent magnesia because it 


material 


14 


By Al Comendul 


Commonwealth Shoe & Leather Co. 


has low thermal conductivity (high 
resistance to the flow of heat), and 
a stable structure so that the conduc- 
tivity remains low during the life of 
the equipment insulated. It was ap- 
plied by the New England Insulation 
Company of Boston. 


Two Units 


The steam plant consists of sec- 
which 
steam at 10 pounds pressure. One 
unit is oil-fired and carries the main 
steam load. The second unit is hand- 
fired with coal and used as a standby 
or to provide additional capacity for 
heavy During the summer, 
when the load is very light, the sec- 
ond unit is used alone and can be 
fired with rubbish or scrap. 

Steam leaving the boilers flows into 
eight-inch main which 
serves both the space heating and the 


tional iron boilers generate 


a common 
process piping. Before steam leaves 
the boiler room, the pressure is re- 
duced to four pounds. 

The space heating equipment con- 


LEATHER and SHOES 


also on shoe machinery and equipment 


sists of unit heaters, of the rotating 
nozzle type, suspended from the ceil- 
ing and spaced so that heat is evenly 
listributed throughout the 70,000 
square feet of work area. Steam is 
supplied to the unit heaters by a net- 
work of three-inch piping, also sus- 
pended from the ceiling. 

Process steam for tempering, dry- 
ing. humidifying, ete., is supplied by 
three-inch piping laid in sheet metal 
covered trenches in the floor, with 
take-offs coming up from the floor at 
each work station. 

Condensate from both piping sys- 
tems is returned to a condensate tank 
in the boiler room. 

All steam and boiler feed piping is 
insulated with one-inch thick 85 per- 
cent magnesia, finished with a fae- 
tory-applied canvas jacket and _se- 
cured by lacquered bands. 

The heated surfaces of the boilers 
and the condensate tank were insu- 
lated with 116 inch thick 85 percent 
finished with a 14-inch 
layer of asbestos cement. 


magnesia, 
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Have you explored 
the advantages of 


NATIONAL PENETRATING LOW pH DYES 


Properly selected, combined and applied, National Penetrating 
Low pH Dyes eliminate touch-up labor on seams and stitches, 
provide better “covering” of scuffs, scratches and cracks. 
Penetrating clear through at a pH of 4.0-4.5, these dyes eliminate 
the need for neutralizing skins after chrome tanning. Thus, the 
softer, looser-textured parts of skins are not subject to hydrolysis 
during neutralizing, with consequent loss of hide substance. The 
result: Better cutting value in the leather. 

Combined with vegetable extracts in an acid float, these dyes can 
produce the typical shades of full vegetable tannage, without the 
woody feel or rough, coarse grain often associated with this type 
tannage. 

National Penetrating Low pH Dyes listed here are all rated ex- 
cellent for penetration, level dyeing, solubility and loading (i.e. 
covering scuffs, scratches and cracks). All are available from 
nearby warehouse stocks. 

We have helped many tanners to establish procedures for the 
most effective use of these dyes. Our long experience in their de- 
velopment and application is freely available to help you capi- 
talize their advantages. Write, wire or phone our nearest office. 


National Chromolan: Bordeaux R National Alkali Fast Green 2G 
National Fast Crimson GR National Alphazurine 2G 

National Wool Orange GG Cryst National Acid Fast Violet BG 200% 
National Resorcine Yellow National Azo Wool Violet 4B 
National Fast Light Yellow 2G National Alizarol Brown 2R 


NATIONAL ANILINE DIVISION 
ALLIED CHEMICAL & DYE CORPORATION ai 
40 RECTOR STREET, NEW YORK 6, N.Y. ND 


Boston Providence Philadelphia Chicago San Francisco 
Portiand, Ore Greensboro Chariotte Richmond Atianta 
Columbus, Ga New Orleans Chattanooga Toronto 





TANNERY COST ACCOUNTING—ARTICLE 7 


FIGURING TANNERY MATERIAL Costs 


Bringing to surface many “hidden” costs that are often overlooked 


By Karl Victor and Herbert F. Stevenson 


, esate are several reasons for the 
separation of tanning materials 
from the gross of chemicals which can 
be described as follows: 

1. Their quantity is 
much greater than that of other chem- 
icals and, accordingly, their value is 
extremely high. In fact, they used 
to be in second place on the expense 
list, right after the cost of raw hides. 
Frequently, tanning material supplies 
were considered to be more important 
than that of raw hide supply. This 
was especially true in those tanneries 
which had extended bark leaching 
batteries because of their preference 
for and nearness to oak and conifer- 
ous forests rather than nearness to 
packing plants or other raw hide 
suppliers. 

2. In those tanneries that leach 
their own tannin there are sizable 
extraction costs which should not be 
mixed up with regular expenses of 
leather manufacture. 

3. As a rule, tannin consumption 
cannot be expressed by a_ simple 
manufacturing formula like other 
chemicals. Excepted only are con- 
sumptions of lesser importance like 
the retan of chrome-tanned skins 
where the tannin quantity is gen- 
erally related to the shaving weight. 
Heavy hides, the most important 
tannin consumers, are _ treated 
with tannin solutions of different 
strength. There is no direct way to 
associate their weight with the quan- 
tity of tannin used. Therefore, 
tannin consumption has to be dis- 
tributed to production by methods 
quite different from those used for 
other materials. 

1, Market prices of tanning ma- 
terials are subject to considerable 
changes. As a rule, management will 
modify the composition of tanning 
liquors accordingly. Therefore, pro- 


generally 


16 


portions between quantities of dif- 
ferent tanning materials may vary 
rather often, and, after each change. 
the old tanning costs will be found to 
be obsolete. However, the cost ac- 
countant has to be able to calculai 
tanning expenses any time, after any 
change. This can be done only if 
they are treated separately by meth- 
ods which enable him to do so. 

This last mentioned reason espe- 
cially makes it necessary to bring the 
total tannin consumption to a com- 
mon denominator. There are tre- 
mendous differences between tanning 
materials as regards to their chemi- 
cal character and price. If their m! 
ing proportions were changed it 
would be impossible to calculate 
tanning costs in advance without 
using this common denominator. 


Pure Tannin Best 


The pure tannin content can best 
serve this end. Although well-founded 
objections can be raised against its 
use, which shall be mentioned later. 
it has had to be employed because no 
other way could be found until now 
to replace it. 

Calculations on pure tannin base 
are established as follows: 

Pure tannin contents of all tanning 
materials used in the calculation 
period are summed up and the total 
expense spent for tanning materials 
is divided by this sum. The price of 
one pound of pure tannin is obtained 
in this way. Pure tannin consump- 
tion for each type of article is cal- 
culated separately and the tannin con- 
sumption of one pound white weight 
is multiplied by the unit price of pure 
tannin. Whenever the composition of 
the tanning mixture is to be changed. 
the price of one pound of pure tannin 
in the new mixture is determined and 
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the tannin consumption of one pound 
white weight multiplied by this new 
value. 

Although the introduction of pure 
tannin units into the calculation ren- 
ders a very useful service, it also 
causes trouble, principally because of 
the uncertainty of tannin determina- 
tion. 

It was described previously in this 
series of articles how chromium com- 
pounds of different character can be 
appraised according to their chro- 
mium oxide content which had the 
same function as pure tannin has for 
vegetable tanning materials. How- 
ever, the chemical character and de- 
termination of both values are prin- 
cipally different. Chromium oxide 
content is something absolutely defi- 
nite and the smallest deviation  be- 
tween determinations executed in 
different laboratories would indicate 
only that at least one of them was in 
error. 

Definition and determination of 
tannin are rather vague. There is no 
possibility for exact chemical separa- 
tion of tannin from other water solu- 
ble stuffs contained in genuine tan- 
ning materials and called non-tannins. 
To render tannin determinations fea- 
sible, the arbitrary supposition had 
to be substantiated that stuffs ab- 
sorbed by hide powder have to be 
considered as tannins. This suppo- 
sition is not reliable, because it could 
be stated that hide powder used in all 
tanning laboratory analyses is able 
to absorb stuffs which have no tan- 
ning power at all because the extent 
of hide powder absorption depends 
upon many different factors. Ther 
fore, it was necessary to establish 2: 
internationally acknowledged method 
of hide powder absorption with fixed 


Continued on Page 43) 
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No matter what type of salt your company uses, you 
will find it profitable to consult with International 
Salt Company’s Industrial Division. 

As part of International’s service to industry, this 
experienced organization will acquaint you with 
latest advances in salt use in your field. And can 
advise you on all aspects of salt storage and han- 
dling, brine making, and salt and brine uses. 

Here you'll find four ways to save money — and 
very probably, important money. 


Qualified on all Counts 
International Salt Company’s Industrial Division 
is endowed with the experience’ of one of America’s 
largest salt producers. This company produces all 
types of salt and operates from strategically located 
mines and refineries. 

As supplier to all industry, it is constantly in 
touch with salt developments in all fields. Many 
such developments, in fact, have been pioneered 
by International Salt Company. 
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LIXATOR*—A NOTABLE EXAMPLE 


The Lixator is one of International's outstanding 
advances in salt technology. Utilizing Sterling Rock 
Salt, the Lixate principle of self-filtration, invented 
and developed exclusively by the International Salt 
Company, provides a steady flow of pure, clean, 
fully saturated brine. 

No handling or attention is required beyond the 
hopper-loading stage — gravity does all the work. 
The Lixate Process is adaptable to almost number- 
less industrial requirements, large or small. 
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INTERNATIONAL SALT COMPANY, INC., Scranton, Pa. 


SALES OFFICES: Atlanta, Ga. * New Orleans, La. * Boston, Mass. * St. Louis, Mo. * Newark, N. J. 
Buffalo, N. Y. * New York, N. Y. * Cincinnati, O. * Philadelphia, Pa. * Pittsburgh, Pa. * Richmond, Va. 
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NEW DEVELOPMENTS 


What industrial science is doing to improve the job 


PRE-WELT UPPER MOLDING 
MACHINE 

The illustrated new machine com- 
bines the operations of pre-molding 
a pre-welt upper with welt attached, 
and the cementing of the welt within 
the same machine cycle. 

An upper is shown in process of 
being pre-molded. The blade-like 
roll slips under the welt to separate 
the welt from its tightness against 
the upper. Simultaneously, the roll 


























of convex design shown rolls the 
upper edge over onto the welt-separ- 
ating roll. 

This machine flattens out the welt 
as it rolls over the outer edge of the 
upper. 

While the upper is undergoing the 
foregoing treatment, the cementing 
roll goes into action, applying cement 
to the flesh side of the welt. This 
cementing roll also does much in the 
molding of the upper. The roll in 
fact is designed with two knurled and 
bevelled surfaces, as shown. The 
outer bevel rides on the outer flesh 
edge of the welt, and the other 
bevelled surface aids in shaping the 
upper. 

This new machine prevents the last- 
ing strain on Pre-welts that have not 
been so pre-shaped, and may well 
enlarge the scope of Pre-welt struc- 
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ture that now is generally limited to 
children’s and slipper work. 

Source: United Shoe Machinery 
Corp.; Pat. No. 2,571,123. 


INSOLE BLANK CEMENTING 
MACHINE 


With this new machine, it now be- 
comes possible to cement even the 
lightest of insole that formerly had to 
be done by hand, as no machine 
would handle them. 

This machine is actually a varia- 
tion of that versatile machine, the 
Model C. Upper Cementer. The like- 
ness is to the method of cement trans- 
ference through the use of an apply- 
ing roll that picks up the latex type 
of cement from a trough. 

This roll is shown in the illustra- 
tion, as is the stripper roll. 


The two feed rolls indicated at the 
top right of the cement-applying roll 
feature this machine. Here one may 
note how the soft and slimpsy sole 
is slightly distorted for gripping pur- 
poses, a grip that actually reduces the 
insole torque into halves. The posi- 
tioning of this grip may be adjusted 
to different kinds of soles. 


For thick soles, the applying roll 
may be reversed, placing the stripper 
roll on the opposite side, also oper- 
ating in reverse to the applying roll. 

To further guard against buckling 
of light insoles, guards are used to 
keep the insole fairly taut and in 
alignment. One of these guards is 
shown above the entrance tray, and 
the other one is shown just above the 
cement-applying roll. The machine 
coats only one surface at a time. 

Source: United Shoe Machinery 
Corp., Boston; Pat. No. 2,567,234. 
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SOLE-ATTACHING DEVICE 

This illustrated device has to do 
with soje attaching. In appearance, it 
resembles one of the several lasting 
clamps used with different processes. 
It has a side wall that extends up- 
wards from the bottom of the shoe 
the shoe bottom is the inversion of 
the wearing position. Various clamps, 
gadgets, and fittings are employed in 
this construction, the only important 
part of which is that the clamp may 
be readily removed from shoe to shoe 


in sequence of sole attaching. 





But no sole is used in sole attach- 
ing here. Rather a liquid, soluble, 
or viscous plastic or synthetic mate- 
rial is poured into the area made by 
the clamped device. 

When the clamp is removed the 
result is a complete and firm sole that 
needs only touching up in the way of 
heel and edge trimming. 

The concept appears quite sound 
and practicable. It may have several 
applications. For example, despite 
the weakness of the chain stitch of 
the Goodyear Welt inseam, it matters 
little with this new method; the 
liquid sole material pouring into the 
shoe bottom appears to improve an 
integration of thread and other ma- 
terials that makes for one enduring 
unit. 


(Concluded on Page 38) 








One of most important developments aris- 
ing from recent Leather Show is revelation that many 
retailers will be caught short this fall. Despite early indus- 
* trywide predictions that Fall 1952 would be most active sea- 
many retailers waited until customary “last minute 
before ordering. Result is, their deliveries will be late, many 


possible sales lost 


son, 


j Shoe manufacturers to a man agreed on 
Pthis. Effect will be widely fele by nation’s retailers and 
F eventually, of course, by manufacturers. Latter anxious to 
P avoid repeat in Spring 1953, now urging their oudets to 
"order earlier. Probability is that ordering for Spring will be 
F earlier, especially on staple lines. New styles will be last as 
P usual. However, retailers will be anxious to avoid lost sales, 
*may plunge more heavily provided they are in good liquid 
position. A lot depends on what happens this Fall. 

Good example of what can happen by late 
ordering seen in boys’ clothing situation. Last Spring, 
clothing retailers refused to place orders on boys’ tailored 
suits when lines opened, said they wanted to study consumer 
reaction first. Manufacturers slowed down production, re- 
fused to operate on speculation. Result was retailers ran 
short before Easter, lost many sales because manufacturers 
had little clothing to deliver. 


History repeating itself this Fall. Ordering 

Manufacturers barely operated in May and June, 
closed part of July. Stores, already short in supply, sold a 
good part at school openings. By Thanksgiving, the next 
ordinarily busy season, most stores will be in extremely ught 
supply, probably lose many more sales. Poor planning on 
part of retailers causes suffering throughout entire industry, 
And ordinarily good season becomes 


late again 


already hard pressed 
just another slow one 


Big play on patent leathers predicted again 
for Spring. Leading tanners of patent report sales increas- 
ing steadily as demand grows. This is third Spring in a row 
that patent will be important. By this time, manufacturers 
and retailers are ready to admit patent has made a comeback 
Real test is how patent has been selling in past few weeks at 


steady prices while other leathers have felt slowdown, par- 


tially due to buyer price resistance 
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Second price reduction announced by Mel- 
ville Shoe Corp. within month brings up possibility 
of another industrywide trend. First cur came in late 
Aug. when Thom McAn prices were lowered 50 cents across 
the board. Now Melville has lowered retail prices on John 
Ward lines from $2 to $3, a substantial cut along the line. 
Both reductions made possible by purchases of leather last 
Spring at “best prices in years,” according to Melville offi- 
cials. Other big companies made same favorable purchases 
Question is whether they will follow suit to capture more 
sales. 


Further developments on new “cure” for 
hoof-and-mouth disease: Department of Agriculture's 
Bureau of Animal Industry has decided to explore new 
method thoroughly—so say officials here. 


Decision due to quick European trip just 
completed by Rep. Harold D. Cooley (D.—North 
Carolina) and chairman of the Committee of Agriculture 
of the House of Representatives. Cooley attended confer- 
ence of interparliamentary Union at Berne, Switzerland, then 
went on tour, found French cattlemen buying huge quantities 
of the new vaccine (L&S, Sept. 13). 


Cooley didn’t determine if new cure was 
cure at all, merely that Europe was excited about it and 
giving it thorough try-out. Now, it’s up to U. S. to get facts 
as well as mass-produced vaccine, test them here. Meantime, 
Government has already spent over $125 million in keeping 
disease away from our borders 


Government’s Point Four program reach- 
ing into overseas hide and skin and leather indus- 
try. One expert, George Andrews, chief of industrial engi- 
neering staff of OIT, already is in Ethiopia to help native 
cattlemen improve take-off and curing methods, make better 
use of hides and skins available. A similar expert now being 
cleared for Jordan by FBI. Now Iran is asking for services 
of U.S. hides and skins expert bur Washington is still un- 
decided whether to send one. 
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SHOE UNION SEEKS 20c PAY INCREASE 





CIO SEEKS 20c PAY 
HIKE AT INTERNATIONAL 


Negotiations Opened On New 
Contract 


Officials of United Shoe Workers 
of America, CIO, are seeking a 20 
cents hourly wage increase and addi- 
tional benefits for union members 
employed at International Shoe Co. 
of St. Louis, world’s largest shoe 
manufacturer, it was learned this 
week. 

A new contract, which will set a 
pattern for labor agreements in shoe 
factories located throughout the Mid- 
west, is currently being negotiated by 
union and company representatives. 
The company’s current contract with 
the union expires on Sept. 30. 

Other benefits sought by the CIO 
include two additional paid holidays 
(bringing the total to eight), all paid 
holidays to be paid for regardless of 
day on which they fall, minimum 
rate of $1.00 per hour after three 
months’ employment, and three weeks 
vacation for employes with 15 years’ 


seniority. 
The union is also asking the ap- 
pointment of a committee to study 


health, welfare and pension plans 
and for complete hospitalization and 
medical insurance costs to be paid for 
by the company. 

United Shoe Workers represent 
some 10,000 workers in International 
Shoe Co, plants over the country. 

Company officials have offered no 
comments on union proposals to date. 
It is understood they are also nego- 
tiating with the Boot and Shoe Work- 
ers Union, AFL, which has approxi- 
mately 9,000 members employed in 
International plants. Contract with 
the latter union expires on Oct. 31. 


New Heel And Sole Plant 
For International 

International Shoe Co. of St. Louis 
announced this week it will erect a 
new processing plant at Bryan, Tex.. 
for the manufacture of heeling and 
soling materials. 

Edgar E. Rand, president of the 
company, said construction of the 
70,000-square-foot building will begin 
early in 1953 on a site southwest 
of Bryan. The site was arranged for 
and partially financed through the 
Bryan Foundation, an organization 
associated with the Bryan Chamber 
of Commerce. 

Plans are to have the plant ready 





for. production by fall of next year. 
It will employ approximately 200 
workers, and will be constructed to 
permit future expansion. 


Bryan was selected for the new 
plant after company representatives 
inspected and considered several pos- 
sible locations in Texas and other 
states. Active in the site search were 
R. H. Richards, International’s direc- 
tor of subsidiary plants; Jules D. 
Campbell, of the machinery and 
power department and the one who 
will spuervise construction of the new 
plant; L. B. Brown, assistant director 
of industrial relations; and M. L. 
Hawkins, superintendent of the com- 
pany’s rubber plant at Hannibal, Mo. 


Operated Since 1925 


International has owned and oper- 
ated the Hannibal rubber plant since 
1925. Development of the new rub- 
ber plant in Texas will provide addi- 
tional heeling and soling materials 
to be used entirely by the company 
in manufacturing its shoes. 

The company, as the world’s largest 
shoe manufacturer, now operates 
manufacturing and supply plants in 
Missouri, Illinois, Kentucky, Tennes- 
see, Arkansas, Pennsylvania, New 
Hampshire and West Virginia. 


COMPO SHOE OUTPUT 
UP 11% IN FIRST HALF 


Shoe production on Compo ma- 
chines made by Compo Shoe Ma- 
chinery Corp. of Boston increased 
11 percent during the first six months 
of 1952 as compared with the com- 
parable 1951 period, the company 
reports. 

Charles W. O’Conor, Compo presi- 
dent, said this week that the com- 
pany’s net earnings for the first half 
of the year rose 21 percent over the 
1951 period. 

For the six months ended June 30, 
1952, Compo earned $143,717 after 
provision for Federal income taxes, 
equivalent to 47 cents per share on 
309,287 common shares outstanding. 
This compares with a net income of 
$118,950 or 38 cents per share in the 
corresponding fiscal period of 1951. 

Shoe production on Compo ma- 
chines during the first half 1952 
amounted to 41,216,122 pairs against 
36,934,783 pairs in the first half 1951. 


LEATHER and SHOES 


GOVERNMENT SUSPENDS 
TWO MORE CONTROLS 


Tanning Materials, Contract 
Tanning Freed 


Two more regulations affecting 
leather and shoes went into the scrap 
heap this week. One had to do with 
use of quebracho and other tanning 
materials: the other with price con- 
trols over contract leather tanning. 


The National Production Author- 
ity, discarding its last order in the 
field of leathers, ended restrictions 
on the use of tanning materials, A 
few days earlier, it had ended inven- 
tory controls over vegetable tanning 
materials, including chestnut and 
wattle, and removed them from the 
list of basic materials in short supply. 


Board Explains 


The Office of Price Stabilization. 
meanwhile, explained that lower hide 
and skin prices means there’s slim 
chance contract leather tanning, fin- 
ishing or currying services will ad- 
vance beyond the level of tannery 
prices. [t ended these price controls 
effective Sept. 16. 

Controls will be reinstated, said 
the OPS, when and if ceilings are re- 
stored on hides, skins and leather, or 
if contract tanning prices rise. 


JOHN WARD DIVISION 
REDUCES PRICES $2-$3 
John Ward, division of Melville 


Shoe Corp., has announced price re- 
ductions of from $2 to $3 per pair 
at retail on its various lines. 

The announcement first appeared 
in a newspaper advertisement which 
appeared in leading cities where the 
shoes are sold. 

Ihe company reduced its Master 
line from $18.95 to $15.95 per pair 
while lowering its Executive lines 
from $15.95 to $12.95 and $12.95 
to $10.95 per pair. 

The reductions were made possible 
through substantial purchases of 
leather last spring at the “best prices 
in years,” the company said. 

Reduction of the John Ward lines 
followed closely the 50 cents cut re- 
cently effected in Thom McAn shoes, 
another division of Melville. 
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POPULAR PRICE SHOW 
PLANS NEW FEATURES 


‘Live’ Fashion Show To Be 
Offered 


\pplications for exhibit space at 
the next Popular Price Shoe Show of 
America are being received at an all- 
time record rate, according to co- 
managers Edward Atkins and Max- 
well Field. The PPSSA will be held 
November 30 to December 4. at 
Hotels New Yorker and McAlpin, 
New York, under the joint sponsor- 
ship of the National Association of 
Shoe Chain Stores and the New Eng- 
land Shoe and Leather Association. 

Application blanks will be mailed 
this weekend to companies in the 
shoe and allied trades who did not 
exhibit at last Nov.’s event. 

In addition to a permanent fashion 
display, which will be conducted as 
a feature of the Show, PPSSA will 
also present a unique “live” fashion 
show incorporating new techniques 
of presentation never previously at- 
tempted. There will be no charge for 
admission to either of these features, 
with tickets available to retailers on 
registration, 

Committees at Work 

PPSSA Fashion Committees are at 
work with Ruth Hammer Associates, 
PPSSA Fashion Directors, in prepar- 
ing for the presentations. Saul Katz, 
of Hubbard Shoe Co.,. Rochester. 
N. H.. has been made co-chairman of 
the Women’s Casual Sports Style 
Committee. 

The Children’s Committee, under 
the chairmanship of William Wad- 
dell of Sears. Roebuck and Company, 
Chicago, will meet Oct. 8th. in Bos- 
ton. Men’s Committee meeting will 
be scheduled for the following week 
in New York and review meetings of 
all Committees will be held the week 
of Oct. 27th in Chicago. 


U. S. RUBBER WILL 
BUILD IN PUERTO RICO 


U.S. Rubber International Corp. 
has announced it will build a new 
factory in Bayamon, Puerto Rico, for 
the manufacture of a new type of 
canvas and rubber shoe. 

The company has concluded nego- 
tiations with the Puerto Rico Indus- 
trial Development Corp. for a new 
factory site and building. 

The development corporation will 
provide U.S. Rubber International 
with a building of 23,000 square feet 
and a site of four and one-half acres. 
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Initial operations will be of a pilot 
character. The exact nature of the 
new shoes was not revealed. 

At the same time, United States 
Rubber Co. announced it is discon- 
tinuing the manufacture of soles and 
heels for the shoe repair trade. 

E. J. Mathews of the Shoe Prod- 
ucts Department in Providence, R. I. 
said the company’s entire sole and 
heel manufacturing facilities will be 
concentrated in supplying require- 
ments of manufacturers of new shoes. 
The company is also expanding its 
present manufacturing facilities. 


NPA LEATHER STAFF 
FACES STIFF CUTS 


Julius Schnitzer, head of the 
leather division of the National Pro- 
duction Authority, said his staff will 
be back to pre-Korean levels—eight 
persons—by the first of the year. 

At the peak, it totaled 44 persons, 
he added. 

Nine employes are due to leave 
Sept. 26, Schnitzer said, and up to 
seven more before the end of the 
year. 





JULY PRODUCTION FIGURES 
SHOW GAINS IN ALL TYPES 


Production of all types of footwear 
during July, 1952, showed substantial 
increases over the same month in 
1951, the Census Bureau reports. 

Largest gains were recorded in 
misses’ shoes, up 34 percent over 
July, 1951, and in youths’ and boys’ 
shoes, up 31 percent. Other footwear 
categories showed increases ranging 
from five to 26 percent. 

Overall production for the month 
totaled 38,520,000 pairs, a decrease 
of three percent from the 39,747,000 
pairs produced in June, 1952, but up 
18 percent from the 32,530,000 pair- 
age listed for July, 1951. 

Output of women’s shoes, sandals 
and playshoes in July, 1952, 
amounted to 18,385,000 pairs, a three 
percent gain over June output of 
17,926,000 pairs and fully 22 percent 
above the 15,057,000 pairage re- 
ported for July a year ago. 

Men’s output amounted to 7,256.,- 
000 pairs. 12 percent below the June 
output of 8,279,000 pairs but five 
percent above the 6,898,000 pairage 
of July a year ago. This was the 


lowest percentage again over July, 
1951, reported for all types. 

Children’s shoes totaled 1,987,000 
pairs for July, 1952, 11 percent be- 
low the 1,734 pairage for June, 1952, 
but 18 percent above the July, 1951, 
output of +1,242,000 pairs. 

Other categories showed the follow- 
ing results: Infants’ shoes, 1,466,000 
pairs, 15 percent below June but 18 
percent above July, 1951; babies’ 
shoes, down 17 percent from June, 
up 25 percent over July, 1951; and 
athletic shoes, down seven percent 
from June, up 11 percent over July a 
year ago. 

Housewear slipper production to- 
taled 4,070,000 pairs, seven percent 
above the 3,816,000 pairage of June 
and 13 percent above the 3,609,000 
pairage of July, 1951. 

Shipments of all footwear during 
July amounted to 40 million pairs 
valued at $140 million, an average 
value per pair shipped of $3.52. 
Average value in June was $3.49. In 
July a year ago, it was $4.14. Follow- 
ing are comparative production 
figures. 





SHOE PRODUCTION ANALYZED 





Kind of footwear 
July 
1952 
38,520 
33,946 
7,256 
1,485 
18,385 
2,406 


Shoes and slippers, total 
Shoes, sandals, and playshoes 
Men’s 
Youths’ and boys’ 
Women’s 
Misses’ 
Children’s 1,987 
Infants’ 1,466 
Babies’ 961 
Athletic 169 
Slippers for housewear 4,070 
Other footwear 335 
Minus sign (—) denotes decrease. 
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(thousands of pairs) 


Percentage change 
July 1952 
compared with 
June July June July 
1952 1951 1951 
39,747 32,530 +18 
35,408 28,465 39 
8,279 6,898 - § 
1,586 1,132 +31 
17,926 15,057 +22 
2,503 1,793 +34 
2,225 1,573 +26 
1,734 1,242 +18 
1,155 770 +25 

181 152 +11 
3,816 3,609 +13 
342 304 +10 


Production 
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“LEATHERIIS FASHION” 
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JORDAN MARSH SHOWS 
“LEATHER IS FASHION" 


One of the more striking tie-ups 
with the new “Leather is Fashion” 
promotion launched by Leather In- 
dustries of America was a presenta- 
tion of four dramatic leather dis- 
plays featured in four windows of 
Jordan Marsh Co. in Boston, New 
England’s largest department store 
(see photos at left). 

Unveiled on Sept. 4, the windows 
showed whole sides of leathers in the 
season's latest and smartest shades. 
along with shoes. luggage, handbags. 
wallets. furniture, sporting goods and 
dozens of other leather items made 
by numerous manufacturers. 

The display and corresponding 
tie-up promotion inside the store was 
sponsored by Leather Industries. new 
leather promotional organization, in 
cooperation with Harper's Bazaar, 
which is currently featuring the 
“Leather is Fashion” theme in_ its 
Sept. issue. Hides were supplied by 
N. Brezner & Co., Inc.. of Boston, and 
Brezner Tanning Corp. of Penacook, 
New Hampshire. 

Similar merchandising promotions 
have been held at Nieman-Marcus, 
Saks 5th Avenue and numerous other 
leading department and_ specialty 
stores over the country. Value to 
tanners in terms of advertising costs 
has been estimated at close to $1 
million, 

Buyers of the various leather goods 
departments in Jordan Marsh _re- 
ported that sales in their departments 
during the week of the display were 


substantially above previous records. 
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MILITARY 
BIDS AND AWARDS 





Low Quarter Shoes 

September 26, 1952—RMarine 
Corps Headquarters, Washington. 
D. C., has issued bid invitation No. 
162 calling for bids on 80,286 pairs 
of men’s low quarter dress shoes, 
dark brown mahogany, specification 
MIL-S-15814-A for delivery in equal 
quantities in the 4th quarter of 1952 
and the first and second quarter in 
1953. 

Combat Boots 

September 23, 1952—RMarine 
Corps Headquarters, Washington, 
D. C., has issued bid invitation No. 
151, calling for 39,416 pairs of com- 
bat field boots, Specification MIL-B- 
15993-B. Deliveries are scheduled 
for one-third total quantity in final 
quarter, 1952, and two-thirds in first 
quarter, 1953. 

Field Shoes 

September 24, 1952—Marine 
Corps Headquarters, Washington, 
D. C., has issued bid invitation No. 
154, calling for 193,137 pairs of 
men’s field service shoes, Specifica- 
tion MIL-S-17338 (MC) with deliv- 
ery a third of the quantity in the last 
quarter of 1952 and one-third in each 
of the first two quarters, 1953. 


OPEN SOLE BIDS 


Morris Feldstein & Son, Inc., New 
York. was low bidder at the opening 
of Army Invitation QM-30-280-53-90, 
which called for 114,000 Ibs. of sole 
leather strips, 13” wide, 9-11 iron. 

Feldstein submitted the following 
bid: fob origin, for delivery in Janu- 
ary, 1953—8,000 Ibs. at .6225 plus 
10,000 Ibs. each at .6425; .6825; 
.6925. For February, 1953, delivery. 
8.000 Ibs. .6225 plus 10,000 Ibs. each 
at .6425: .6825; .6925. For March, 
1953, delivery 8.000 Ibs. at .6025 
plus 10,000 Ibs. each at .6325; 
6425; and .6725: acceptance, 15 
days; 1° in 20 days. There were 
seven other bidders. 


Textan of Yokum. Yokum, Texas: 
19.000 Ibs. for Utah General Depot. 
Ogden, Utah, at .84 per lb.; 15 days 
acceptance, net. 


Eberle Tanning Co., Westfield. Pa.: 
fob origin, 24.000 Ibs. at .90; 15 days 
acceptance, net. 


S. H. Frank & Co.. San Francisco: 
fob Ogden, Utah: 25.000 Ibs. .655: 
16,000 Ibs. 67125; 10.000 Ibs. .6925: 
25.000 Ibs. 775; 20 days acceptance. 
net. 

Armour Leather Co.. N. Y. C.: fob 
origin, 10,000 Ibs. each at .62; .85; 
86: 60 days acceptance, 19% 
days. 


Howes Leather Co., Inc. Boston, 
Mass.: fob origin, 114.000 Ibs. .72; 
20 days acceptance, 1°% in 30 days. 


Leas & MeVitty, Philadelphia; 
fob origin, 38.000 Ibs. .7540; 20 days 
acceptance, 1°¢, in 30 days. 


Alvin Leather Co.. N. Y. €.: fob 
origin; January, 1953, delivery, 
5.000 Ibs. each at .659 and .669; 
February delivery, 5.000 Ibs. each 
649 and .659: March delivery, 
10.000 Ibs. each .639 and .649; 20 
days acceptance; 1°%, in 20 days. 





CORRECTION 


In its issue of Aug. 16, 1952, 
LeaTHER AND SHoes published a 
report stating that Gilbert Shoe 
Co.. Inc.. of Haverhill, Mass.. had 
filed petition for receivership. 
Further investigation has revealed 
that this report, although sub- 
mitted by a usually reliable 
source, was in error. The Gilbert 
Co. has not filed petition for 
receivership. L5( 9058 A&4 See*5: 
regrets the error and hopes it has 
not caused the Gilbert Co. un- 


warranted inconvenience. 














DOLLAR LEVERAGE 


Crompton Factoring gives a business more dollar leverage. Your 


CROMPTON 
} RICHMOND 
»§ COMPANY 


- 4 
W 
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FACTORS 


Sm working capital can carry a much bigger volume load. 


With factoring, you can handle two or three times present volume 
... and more besides, if it is in the cards. 


Factoring is a quick build-up for the sinews of production. We 
finance sales and distribution—by giving you cash for receivables. 


These working capital reinforcements can revitalize any business. Sound volume 
growth cuts down the overhead ratio... and sweetens the profit rewards for 


efficiency. 


That’s how Crompton Factoring pays its own way... and then some. 


Ih Fhman Tea ze 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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MAKE GOOD SHOES BETTER 
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| SOLD WHEREVER BETTER SHOES ARE MADE 


CAMPELLO 69, MASSACHUSETTS 








REACH 
the Right People! 


. . those who are most likely to need what you have to sell. 

@ You can do it—very easily too!—with a one inch single column ‘Want Ad” 
—for $2.50 a week—certainly not an obstacle to keep you from utilizing this 
valuable resource! . . . in the magazine voted first choice by shoe and leather 
manufacturers through nation-wide polls. 

@ Use L&S “Want Ads” to attract the attention of practically all those you 
want to reach. It’s the easiest and most effective way. 

@ Mail your “Want Ad” in—now—to: 
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300 W. Adams St. 
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ClO SHOE UNION 
TO MEET NEXT MAY 


Territorial Agents To Be 
Elected 


United Shoe Workers of America. 
CIO, will hold its next annua! con- 
vention on May 4-8, 1953, at the 
Benjamin Franklin Hotel in Philadel- 
phia, according to Russell Taylor, 
president. 

The union’s General Executive 
Board will meet May 1 at the same 
hotel, Taylor said. Regular sessions, 
at which the union will formulate 
and vote on a program for the ensu- 
ing year, will be attended by delegates 
from the various locals. 


Election in March 

In March of next year, the union 
membership will elect a general 
secretary-treasurer and six territorial 
representatives to be seated at the 
general board meeting. 

Present incumbents in these posi- 
tions are: James J. (Scotty) Mitchell, 
who is completing 14 years as general 
secretary-treasurer; Angelo Georgian, 
Boston, Mass., Territory One; George 
Fecteau, Manchester, N. H., Territory 
Two; Isadore Rosenberg. New York 
City, Territory Three; Dave Wilson, 
St. Louis, Mo., Territory Four; 
James Bringle, Chicago, Ill., Terri- 
tory Five; and Emerson Pence, Ports- 
mouth, O., Territory Six. 


LUGGAGE TAXES GAIN 

Excise tax receipts on luggage and 
leather goods during June totaled 
$7,826,145, according to latest Gov- 
ernment reports. This compares with 
receipts of $6,050,104 in June a 
year ago. 

Figures include all excise tax in- 
come on every type of luggage, brief 
case, personal leather goods, ladies’ 
handbags and various other leather 
items. 

A breakdown of these figures al- 
lows approximately 50 percent to the 
ladies’ handbag industry, leaving ap- 
proximately $4 in receipts for lug- 
gage and leather goods. Total luggage 
and leather goods dollar sales for the 
month are estimated at $20 million. 

For the first six months of 1952, 
total excise tax collected in the “lug- 
gage” category was $50,153,957, the 
Luggage and Leather Goods Asso- 
ciation reports. With one half or ap- 
proximately $25 million allocated to 
luggage and leather goods alone, 
sales are estimated at $125 million 
for the six-month period. 
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Hit Price Discrimination 
On Rubber Soles 


Price discrimination in the sale of 
rubber heels, soles and other products 
used in the shoe repair industry is 
alleged in Federal Trade Commis- 
sion complaints against American 
Biltrite Rubber Co., Inc., Chelsea, 
Mass., The B. F. Goodrich Co., New 
York; Goodyear Tire and Rubber 
Co., Inc., Akron, Ohio; and O’Sulli- 
van Rubber Corp., Winchester, Va. 

These companies, the complaints 
allege, discriminate in price by sell- 
ing their shoe products to some of 
their shoe finder customers at higher 
prices than they sell suck products 
of like grade and quality to other 
of their shoe finder customers. Dis- 
criminations in price, the complaints 
say, are effected pursuant to respond- 
ents’ cumulative volume discount 
plans whereby discounts, rebates or 
allowances are granted from net sell- 
ing prices based upon the customer's 
cumulative total of purchases of shoe 
prodicts during one year. The net 
effect of said cumulative volume dis- 
count plans is to substantially reduce 
the prices charged favored customers 
over other customers, the complaints 
allege. 

According to the complaints the 
cumulative volume discounts range 


from none for purchases of less than 
$3,000 to five percent for purchases 
in excess of $35,000 yearly for Bilt- 
rite; from none for purchases of less 
than $499 to 10 percent for purchases 
of $5,000 and over yearly for Good- 
rich; from none for purchases of less 
than $5,000 to 6 percent for pur- 
chases of $100,000 and over yearly, 
for Goodyear 3and from none for 
purchases of less than $3,000 to 1714 
percent for purchases of $400,000 
and over, yearly, for O'Sullivan. 

These discounts are in addition to 
the regular trade discount. 

The respondents have 20 days in 
which to answer the complaints. 
Hearing will be held before hearing 
examiners as follows: 

American Biltrite Rubber Co.. 
Inc., Dec. 1, Boston; The B. F. Good- 
rich Co., Nov. 18, Akron, Ohio; 
Goodyear Tire and Rubber Com- 
pany, Inc., Nov. 20, Akron, Ohio: 
O'Sullivan Rubber Corp., Nov. 25, 
Winchester, Va. 


®G. J. Harrington, formerly presi- 
dent and a director of Hunt-Rankin 
Leather Co., Boston, has been elected 
treasurer of Electralab, Inc., of Cam- 
bridge, Mass. The firm is a pioneer in 
engineering, design and making of 
printed circuits. 





Flowers For 80th 











Henry W. Cook, president of A. E. 
Nettleton Co., Syracuse shoe manu- 
facturer, poses beside flowers pre- 
sented him on his 80th birthday by 
friends and associates. Cook and 
members of his family were honor 
guests at a party held in his honor 
Sept. 9 at Springside Inn, Owasco 
Lake, N. Y., where each department 
of the Nettleton factory and offices 
was represented by its foreman or 
supervisor. Cook has been associated 
with the 73-year-old Nettleton firm 
for 48 years and has served as tts 
head for the past 31. 





It tapes straight, 


out the operation. 


conditions, 


smooth 
wrinkles or distortions of the original pattern lines. The 
unique pressing principle not only produces better seam 
pressing and tape adherence but speeds up and smooths 


Type DHL Taping Machine 


heel seams without pin 


Extreme thicknesses and varying thicknesses of stock 
are handled by means of a quick, easy, yet positive adjust- 
ment not requiring the use of tools of any kind. 
adjusting features take care of a wide variety of styles 
without danger of seam strains under the most severe 


Its self- 


The Boston Machine Works Company have a machine 
and a tape for every tape operation in shoe construction. 
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Dallas, Texas Whitman, Mass. 


Johnson City, N. Y. 





Cincinnati, Ohio 


BRANCH OFFICES: 
Columbus, Ohio Chicago, Ill. 
Milwaukee, Wis. 


Kitchener, Ont. 
St. Louis, Mo. 


South River, N. J. 
Los Angeles, Cal. 
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L & S Special Report 


WASHINGTON STILL IN DITHER 
OVER SHOE PRICE CONTROLS 


Suspension Order Is Ready But OPS Officials Hesitate 
To Move 


The end of price controls over 
shoes appears on the way, but just 
how long it may take to arrive is yet 
to be seen. 

Officially, the Office of Price Sta- 
hilization is saying little, although it 
has written several lengthy memo- 
randa, one official to another, setting 
out the facts of the matter. Almost 
all of these agree the time has come 
to throw off controls. 

About two weeks ago, the OPS 
committee which passes on suspen- 
sion of price controls suggested, ofh- 
cially, that shoes be freed, along with 
radios. TV sets and other items. The 
other items were promptly freed, but 
not shoes, 

Phen, the OPS put out a new set 
of standards which it 
studying whether or not the time has 
come to take off These 
seemed to the industry and to many 
in OPS to be tailor-made for shoes. 


s using 
is using In 


controls, 


“Hurry Up” Mission 

\ team of four shoe 
oflicials called on top price controllers 
a “hurry up” 


association 


early this month on 
mission, and came away with some 
S enthusiasm, but no concrete prom- 
Pises. The four included L. E. Lane- 
ston, executive vice president, Na- 
tional Shoe Retailers Association: 
W. W. Stephenson, executive vice 
president, National Shoe Manufac- 
turers Association: William Sheskey. 
economist for NSMA: and Edward 
Atkins, executive secretary, National 
\ssociation of Shoe Chain Stores. 
They called on Roger Putnam, eco- 
nomic stabilizer, generally regarded 
as the last word on price matters, ex- 
cept for President Truman himself. 
Mr. Putnam said “this is the first 
cost of living item, and we, must be 
very, very sure.” He sent them to 
| ighe kk. Woods, the new price sta- 
bilizer, with whom the four talked 
They gave facts and 
figures from a confidential survey. 
One result of the “hurry up” meet- 
ing was that top OPS officials were 
impressed by “new” figures the four 
presented. But others in OPS said, 
“We've had all that material all along, 
and it’s the bases of the recommenda- 
tions to date for decontrol.” 
Actually. the four gave out publicly 
a report that shoe prices at the man- 
ufacturers level are 15 to 20 percent 
Figures came 


for 90 minutes. 


below ct iling prices 


from a manufacturers’ nationwide 
survey. 

Virtually the same conclusion has 
been reached by OPS officials who 
had made a survey of 12 large shoe 
firms on their price levels in the past 
vear or two. The answers were fairly 
valuable, including some from firms 
such as Montgomery Ward and Co.. 
Sears Roebuck & Co., J. C. Penney. 
and others. 

Both surveys indicated conclusively 
that shoe prices are below ceilings to 
a substantial level, and promise to 
continue there in the future. 

More cautious OPS officials are ex- 
pressing five chief concerns at this 
time. 

One is that Bureau of Labor Sta- 
tistics figures indicate shoes are sell- 
ing at close to, although below, price 
ceilings. 

\ second is that shoe price con- 
trol suspension might open the door 
for suspension for apparel, and a host 
of other essential items. 

\ third is that work shoes and chil- 
dren’s shoes are said to be smack 
against ceilings, this report stems, 
partly, from a news columnist’s badly- 
informed report. 

\ fourth is that to suspend shoe 
controls now would be to give way 
to a strong campaign and “threats” 
of top men in the shoe industry, who 
have waged a spirited campaign to 
get the facts for suspension before 
OPs. 

\ fifth, and perhaps paramount 
concern, is the reaction of the public 
at suspension of controls over a com- 
modity as important as shoes, par- 
ticularly in an election year. The 
emphasis given this point is para- 
mount to OPS officials close to the 
matter, who point out that their stiff- 
est problem in the past few weeks 
hasn't been whether or not to sus- 
pend, but how to write the “state- 
ment of considerations” or explana- 
tion of the action for the public, 

At week's end, meanwhile, the mat- 
ter was about to go to the OPS com- 
mittee on suspensions once again for 
a decision, this time, perhaps, after 
the committee checks with Woods 
and Putnam. 
committee is expected, unlike in the 
prior action, to set out the exact date 
it suggests suspension, and over what 
types of shoes and at what levels. 


In any new action, the 
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Parker House Shoe Showing 
November 16-19 


The semi-annual Parker House 
Shoe Showing will be held Nov. 16-19 
at the Parker House in Boston, Willis 
L. Curtis, president of the Boston Shoe 
Travelers Association, reports. The 
show will open officially at 1:00 p.m. 
on Sunday, Nov. 16, and continue 
through Wednesday, Nov. 19. 


The showing is sponsored jointly 
by the Shoe Travelers Association 
and the Parker House. It will feature 
displays of branded lines of men’s. 
women’s and children’s lines for 
Spring and Summer 1953. 


Most of the manufacturers repre- 
sented will have samples on display 
in the Hawthorne Room, where buy- 
ers will be given the opportunity to 
view new styles before visiting dis- 
play rooms. 


HOLD GOLF OUTING 


Close to 70 trade members at- 
tended the annual fall golf outing 
sponsored jointly by the Leather and 
Allied Trades Association of Mil- 
waukee and the Hide and Leather 
Association of Chicago, Friday, Sept. 
12. at the Glen Flora Country Club. 

Both Chicago and Milwaukee dis- 
tricts were well represented with 
some 60 persons vying for token 
prizes on the golf course. 

id Aulson of Aulson Tanning Ma- 
chinery Co.. Waukegan, Ill... and 
Fred Graff of Griess-PHleger Tanning 
Co.. also of Waukegan, directed the 
day’s activities which were capped 
with a dinner in the evening. 





We never had it 


SOLE GOOD- 











Reprinted from Los Angeles 


Times, Sept. 6, 1952 issue. 
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® Lincoln W. Wolfson has been ap- 
pointed director of Merchandising and 
Market Research by Buskens, Inc., of 
Manchester, N. H., manufacturer of 
casual shoes. Wolfson was formerly 
buyer and merchandise controller for 
Felsway Shoe Corp. of New York City 
and has considerable experience in the 
shoe industry. The post at Buskens is 
newly-created. 


@ James M. McWhirter, formerly 
Southern Works Manager for the 
Pennsylvania Salt Mfg. Co., has been 
appointed manager of the Wyandotte 
Works. He replaces G. A. Nelson, 
who has been assigned to general en- 
gineering and consultative work in 
connection with Pennsalt’s current 
expansion, 


@ R. H. McMorrow has been ap- 
pointed general manager of S. Gold- 
berg & Co., New York manufacturer 
of soft-sole slippers. He has been as- 
sociated with Artcraft Hosiery Mills, 
Inc., as vice president in charge of 
quality control. 


® Sam Sternberg has been appointed 
sales manager for the Haymaker divi- 
sion of Avon Shoe Co. He was re- 
cently general manager and buyer for 
New York retail operations of Flor- 
The latter has not 
appointed a successor to Sternberg as 


sheim Shoe Co. 


yet. 


e Adon R. Hoar has been re-elected 
president of United Shoe Machinery 
Corp.’s athletic association. The as- 
sociation, with a membership of 3,000, 
also re-elected Henry E. Palm, vice 
president; Bradford J. Dunphy, assist- 
ant treasurer; and Clark Goodchild, 
director for three years. L. Burke 
Belknap is secretary-treasurer. 


© S. W. Judd has been elected chair- 
man and Julian B. Hatton, Jr., gen- 
eral manager of Eagle-Ottawa Leather 
Co. Hatton was formerly assistant 
manager before his father’s recent 
death. A new executive committee 
includes Judd, Hatton, G. C. Good 
and O. A. Seyferth. 


© Joseph Barnell has joined Riviera 
i 

Shoe Co., Brooklyn, as designer and 

pattern executive. 
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®@ Bernard L. Gross has been ap- 
pointed divisional manager of Gim 
bel’s—Philadelphia, replacing G. A. 
Gidley who will concentrate on mer 
chandising the women’s shoe division 
and others, 


@ Lawrence H. White has been ap 
pointed northeastern district manager 
of Warren Belting Co., Inc., Worces- 
ter, Mass., maker of leather belting 
and specialties. White will supervise 
the firm’s sales in all New England 
except Worcester County and New 
York state but excluding metropolitan 
New York City. He has been in the 
industrial leather business for 25 years 
before joining Warren in 1949. 


® Harold C. McGuigan has joined 
Wellco Shoe Corp. of Waynesville, 
N. C., as controller. He has had con- 
siderable experience as a ( ertified Pub 


lic Accountant. 


oday ... tomorrow... at the height of your peak production periods 
or at any other time, you can order Anchor Brand Shoe Trimmings 
and get what you want... when you want it... fast! Here’s why. 
The Anchor Brand Line is complete in every way. There are 
hundreds of shoe buckles, loops, slides, rings, dees and ornaments 


to choose from... 


in all styles and sizes . . 


. for every purpose .. . 


all ready for immediate application. With Anchor Brand Trimmings 
there’s no need for inadequate substitutes, no costly production 
delays. You simply state your specifications and, 9 times out of 10, 


New York © Boston 
Philadelphia 
Atlanta ¢ Chicago 
St. Louis © Dallas 
Los Angeles 
San Francisco 


your order is filled on the spot. You buy the best — and get 
the most — with Anchor Brand Shoe Tri 
for beauty and made for wear. 

Try us! Write now for complete details on The Line That 
Hos Everything — ANCHOR BRAND. 


All are designed 





NORTH & JUDD MANUFACTURING COMPANY 
New Britain, Connecticut 
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LEATHER SALES REMAIN SPOTTY 
AS TANNERS AWAIT NEW DEMAND 


Some Buying Reported At Steady Prices But Trend 
Is Undefined 


Better movement reported in sole levels. However, on some good tan- 

leathers. Patent a wanted item. nages of combination tanned large 

Calf and kid slower. spread leather tanners report obtain- 

ing full lists of 47¢ and down and on 

New York Markets combination tanned kips, 55¢ and 

down. There seems to be a good 

demand for high grade leather but 
not for the poorer grades. 


Upper Leather: The side upper 
market continues about the same here 
with tanners receiving business, and 
prices holding about the same as they Calfskins: Here too, reports are 
have been for several weeks now. mixed. Some tanners say that they 
Large spread elk, chrome tanned, is have received good advances in 
moving but many tanners report they women’s weight suede calf with 
meet price resistance and do not get 90-95¢ and down paid. Others, say 
full lists. For instance, about 40-41c they are still selling at 80-85c and 
and down is about the level of most down on women’s weight suede and 
lists but tanners say they are actually they do not find demand very good. 
selling a cent or two below these On smooth calf, there is a steady 


Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1951 
WEEK AGO AGO HIGH 


CALF (Men’s HM) 80-1.00 73-1.00 80-1.10 1,18-1.35 
CALF (Women’s) 788-93 70-90 70-1.00 1.15-1.30 
CALF SUEDE 85-95 80-95 80-1.10 1.30-1.40 
KID (Black Glazed) 75-90 75-90 80-1.25 80-1.25 
KID SUEDE 80-92 80-92 70-95 70-1.02 
PATENT (Extreme) 54-58 50-56 55-80 70-86 
SHEEP (Russet Linings) 17-28 17-28 18-32 20-35 
KIPS (Combination) : 50-60 48-58 60-67 

EXTREMES (Combination) 48-56 46-54 60-64 . 
WORK ELK (Corrected) 36-46 36-46 50-60 68-73 
SOLE (Light Bends) 68-70 67-72 90-95 1,02-1.08 
BELLIES 23-25 25-26 40-48 64-68 
SHOULDERS (Dble. Rgh.) 50-52 50-55 85-90 93-1.02 
SPLITS (Lt. Suede) 34-38 32-38 34-37 40-45 
SPLITS (Finished Linings) 21-23 21-23 20-2 26-30 
SPLITS (Gussets) 16-18 16-18 21-26 

WELTING (2 x %) 71, 712-8 12% 134, 
LIGHT NATIVE COWS 1712-1812 17'. 18 30-3142 41 


All prices quoted are the range on best selection of standard tannages using quality 








The CAMP BELLS are coming... 


with the very finest 


RING DRIVE WOOD HEEL NAILS 


and 


MACHINE DRIVEN 
RUBBER HEEL NAILS 


D. R. CAMPBELL MACHINE CO. 


55 MILDRED AVE., MATTAPAN DISTRICT, BOSTON 26, MASS. 
MANUFACTURERS OF HIGHEST QUALITY SHOE NAILS 
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demand reported at 70-75 and down 
with some tanners 75c and down 
and others 70c and down, according 
to tannage, etc. Of course, the suede 
season is about over now and smooth 
is bigger for spring. 


Sole Leather: Market still slow 
with not much stirring except in 
double rough shoulders — which 
remains active for the men’s belting 
trade. Price remains 50-52c for tan- 
nery run according to reports. Bends 
slow but remain steady at 52-53e 
for 10 iron and up and up to 70c 
for the light irons. 

Bellies steady in price but slow in 
demand according to reports. Some 
say 24-25c is the market on cows 
and steers; others think 23-25c is 
more representative. Some tanners 
report they have not sold bellies 
recently at under 26c. Single shoul- 
ders said the slowest number at 
present. 


Sole Better 

Stronger interest in sole leathers 
reported by Boston tanners this week. 
Tanners are hoping this is beginning 
of anticipated new volume. Most or- 
dering of moderate proportions, but 
even this is improvement over recent 
weeks. There is a better demand for 
heavy bends this week, a particularly 
encouraging sign to tanners, who gen- 
erally have little trouble moving good 
quality light bends. 

Prices still at former levels. This 
means heavy bends, 10 iron and over, 
are about 53c tops with emphasis be- 
low this. Those at 9/10 irons gen- 
erally at 55-56c and below; 8/9 irons 
at 60-62c and light bends from 68-70c. 

Sole leather tanners in Philadel- 
phia say things moving along about 
the same as for past few weeks. Fac- 
tory bends still quite active. No price 
changes given. Findings remain slow. 

At this point, most people are pessi- 
mistic about repair leather becom- 
ing active in the near future. Some 
have doubts about whether it will 
ever pick up to any fairly active level. 
Heads and bellies remain in quite 
good demand, 


Sole Offal Spotty 

{ spotty situation this week, accord- 
ing to Boston sole leather offal tan- 
ners and dealers. Actually, there is 
better buying movement than in re- 
cent weeks and some tanners have 
sold a good volume of leather. Not 
all offal enjoys the new activity, 
however. 

Bellies do a fair enough business 
at 23-25c, hold steady. Both cow and 
steer bellies move. Double rough 
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shoulders also come in for share of 
attention at steady prices. These are 
generally at 53c for light welting 
stock, 50c for mediums and down 
to 46c for heavies. Waist belt stock 
is correspondingly higher. Single 
shoulders very slow; not enough sold 
to define prices. Lights with heads 
off pegged around 47c¢ but few sales 
reported. A few sales in shanks and 
heads; latter at 15c. Fore shanks 
listed at 13-l6c; hind at 18-20c. 


Calf Spotty 

Calf tanners report not too much 
doing in way of new business. There 
is some movement but not enough to 
keep tanners satisfied. Many report 
their customers still protesting recent 
price advances, still trying to make 
up their minds whether to remain in 
calf leather market. Of course, the 
high quality calf users still buy but 
the volume is not evident. 

Better grade weight 
smooth calf still brings 93c and be- 
low; popular grade around 90c. 
Men’s smooth calf holds around $1.00 
for top grade, 96c for popular. Suede 
not too active. 


women’s 


Sheep Steady 

Not much change in this market, 
report Boston tanners. There is a 
steady amount of new business com- 
ing in from day to day and tanners 
manage to keep busy on this plus old 
orders. As expected, a good amount 
of price resistance still reported but 
tanners say they can do nothing about 
leather prices as long as pickle skin 
situation remains so tight. 

Linings, as usual, most wanted. 
Volume brings 24¢ and below on nat- 
urals. Chrome linings find some in- 
terest at 27-28c and colored vegetable 
linings at 24c and below. Garment 
grain quiet. Garment suede does good 
business here and there at 30c¢ and 
down. 


Sides Moderate 

Boston side leather tanners report 
some business going on here and 
there but not enough to keep most 
tanners happy or busy. Interest is 
fair and buying spotty. Tanners can 
afford few concessions, however. with 
hide market continuing steady. 

Combination-tanned kips wanted 
with better grades bringing 57-58c 
for heavyweights. Extremes still at 
51-53c for better grade heavyweighis. 
Work shoe retan fair at 41-42c and 
below. Work shoe elk brings 40-44e 
generally. 

Splits Fair 

A fair amount of business reported 
in suede splits this week as well as 
split linings. Women’s weight suede 
splits bring around 36-38c for black 
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a 
TACK DETECTION 


ADRIAN 
X-RAY 
Shoe 
Inspector 


Visual fluoroscopic inspection—no finger- 
tip searching to locate sharp tack points, 
Shows entire shoe interior, shank, staples, 
at a glance 

Faster—one employee with Adrian X-Ray 
can do the work of two using other means, 
Easy—requires no training to operate with 
expert efficiency. 

No Installation Problem—One self con- 


tained unit on castors 
for easy location uses 
ordinary 110 volt, A. C. 
current only 30” x 30” 

fs 
M. B. ADRIAN & SONS X-RAY CO. 
MILWAUKEE, WIS 


floor space. 


Class A, Cabinet Type 
Unit Totally enclosed, 
totally protective, Built 
to American Standards 
Ass'n. Spees 

Guaranteed 

right or leased. 


Sold out- 


Full details on request 


352 E. WARD ST., 





Since 1888 


Specialty Leathers 
Side — Horse 


Well known Tannages 


KLENZETTE 
ANILETTE 
ROSS-ETTE 


and the popular 


This tag attached to 


uppered with Kleen ette 


A.H. Ross & Sons (Co 


Chicago 22, Iilinois 








Colors 
generally Men’s 
weights generally move at 44-46c. 
Linings continue active with better 
sales made at 21-23c. 


with good interest reported. 
bring up to 40c, 


Bag, Case and Strap Spotty 

Business in bag. case and strap 
leathers rather spotty this week. A 
few more lots of desired productions 


| AT-DOWN-TO- EARTH PRICES 
FOR VOLUME 
OPERATIONS 


customers site ¢ 

Wears longer than the best leath- 
er, keeps shoes shapely and new 
looking Extremely flexible ond 
light — needs no breaking in. 
Damp-proof, to keep feet dry 
and healthy. 

In all iron thickness 

COLORS: Natural and Black 

For stitched or cemented shoes 
Colors well with edge and surface 
finishes. 


GOLDEN LEATHERBOARD 


COMPANY 


1S) ESSEX ST. HAVERHILL MASS 





“RIGHT” IN QUALITY 
“RIGHT” IN COLOR 


“RIGHT” IN FASHION 


Smooth, Alligator Grains... Sides 
and Kips... in stople shades, and in 
high colors. 

Write for free Swatches 


of specific types and weights pur- 
chased but orders mainly for cover- 
ing fill-in requirements. 

Manufacturers, however, continued 
busy turning out finished goods for 
fall and winter retail trade including 
the Christmas Stocks of 
leather being drawn upon for work 
in process but whether current man- 
ufacturing schedules can be main- 
tained at present rates is still ques- 
tionable as very little has been said 
about new business for Easter and 
spring and summer trade next year. 

Case leather unchanged with 214 
ounce quoted at 48-50c and 3 ounce 
at 52-54c. Russet strap leather con- 
sidered about steady; Grade A listed 
around 55-57e for 4/5 ounce, 57-59e 
for 5/6 ounce, 59-6le for 6/7 ounce. 
61-63c for 7/8 ounce, 63-65c¢ for 8/9 
ounce, 66-68¢ for 9/10 ounce and 69- 
Tle for 10/11 ounce. B grade dis- 
counted 4c from above prices and 
C grade an additional 4c. Premiums 
over russet finish are charged for col- 
ors amounting to 2c and for glazed 
by 3c. 


season. 


Garment Steady 


\ few new orders booked this 
week for horse hide garment leather 
and sellers, in certain instances, able 
to obtain slightly better prices. In 
one quarter, steady business reported 
at 39ce and down while in other good 
tannages brought 40c and down. 

Reports on manufacturing opera- 
tions still optimistic concerning the 
current season’s business and most 
producers of finished garments con- 
tinue quite busy turning out coats 
and jackets and making deliveries 
for fall and winter retail trade. From 
all indications, a very good season 
is being experienced by tanners and 
garment manufacturers as compared 
to a year ago when volume was cur- 
tailed due to excessively high prices 
not only for leather but also on the 
finished garments at the retail level. 
Leather coats and jackets offered to 
the public this year are attractively 
priced at lower levels and all indi- 
cations point to a good retail busi- 
ness in these items. 

Some additional business in suede 
sheepskin leather at 30-32c and down 
for some very good tannages with 
some ordinary descriptions going at 
28c and down. Best tannages of grain 
sheepskin leather sold at 28-29c and 
down and ordinary lots around 26c. 


Work Glove Slow 


Although listed prices for work 
glove splits in LM weight now seem 
to range 14-L5c for No. 1 grade, 13- 
l4c for No. 2 grade and 12-13c¢ for 
No. 3 grade with M weight alone a 
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cent more, depending upon produc- 
tions involved, new business leaves 
much to be desired. Demand slug- 
gish at present and only occasional 
sales. 

Faced with comparatively high 
costs of production, producers of 
work glove leather generally reluctant 
to shade prices but there were in- 
timations this week that substantial 
orders would be given serious con- 
sideration at a fractional discount to 
the extent of a half cent. 


Kid Fair 

Kid leather tanners of Philadel- 
phia describe business as “fair-to- 
good.” Some tanners do not want to 
get involved as deeply in colored 
glazed as they did last year. They 
feel that the great variety of shades 
made the whole thing too much of 
a gamble. These firms are processing 
only a few of the more stable shades. 

Black suede seems to be hanging 
on beyond its regular season and 
there is still quite a bit of demand. 
The white suede season is starting 
up. It is too early to determine how 
it will develop this year. 

Linings fairly good. Some tan- 
ners planning to concentrate more on 
linings as they maintained quite a 
satisfactory volume of business. 

Slipper leather not very active con- 
sidering the time of the year. Since 
slippers are considered a Christmas 
item, the leather should have reached 
a peak of activity some time back. 
However, it got such a late start that 
tanners had anticipated a later sea- 
son and looked for more activity dur- 
ing Sept. This has not materialized. 


(Average prices quoted: 
Suede 32c-92c 
Slipper 25c-60c 
Crushed 35e-75c 
Glazed 25c-92c 
Linings 25c-60¢ 
Satin Mats 69c-1.20 


Belting Stable 


Belting leather tanners in Phila- 
delphia report business at last week's 
level. No change in prices on bend 
butts quoted. Shoulders still in good 
demand both for waist belting and 
specialties. Curried shoulders also 
selling in satisfactory quantity. 


AVERAGE CURRIED sangha PRICES 
Curried Belting Best Selec K 
Butt Bends 1.22-1.35 
Centers 12” 1.51-1.62 
Centers 24”-28” .. 1.45-1 
Centers 30” 1.39-1.% 

Wide Sides 1.12-1 
Narrow Sides . 1.04-1 g é 

Premiums to be added: Ex He: ees minus 2c 

to plus 5c; Light, plus 10c; Ex Light, plus 14¢ 
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DEMAND FOR HIDES 


CONTINUES AT STEADY PRICES 


Packers Find Little Difficulty In Moving Better 
Quality Rawstock 


More branded hides showing up 
at southwestern points and_ there 
should be a good run of branded 
cattle to midwest markets in coming 
weeks as cattle are expected to be 
marketed in greater numbers from 
western ranches. Packers. of course, 
have been anticipating a heavy kill 
through the fall months and have kept 
hides moving. Leading brokers have 
stated that the main strength of the 
hide market lies in a lack of accumu- 
lation of unsold hides. Barring labor 
troubles, shipments of hides to tan- 
neries should go through pretty much 
on schedule. 

Meanwhile, two selections not mov- 
ing quite so freely are heavy native 
steers and heavy native cows. Spe- 
cialty tanner demand for summer 
heavy native cows kept this selection 
at a premium and the same can be 
said of heavy native steers to some 
extent as demand was augmented by 
export interest from time to time. 

Most sole leather tanners show very 
little interest at present prices for 
these two selections. claiming the 
spread in values from the branded 
selections is too wide. Some observ- 
ers believe this spread will narrow 


as production increases and quality 
deteriorates in coming months when 
specialty tanners largely withdraw 
from the market. 

Bulls have 
prices, a few cars selling this week 
at 914-10e for natives and a cent less 


for brands, as to production points. 


some call at steady 


Independents Move 


Large midwestern independent 
packers seem to be following same 
free selling policy as big four pack- 
ers. This week a large lowa packet 
sold 1,600 Ottumwa-Sioux Falls light 
native steers at 17!4c, 900 Sioux Falls 
light cows at 18e and 1.000 Sioux 
Falls butt branded steers at 13c. An- 
other lowa packer the latter part of 
the preceding week sold 1,900 light 
native steers at 1744c and 800 ex. 
lights at 19c, A Wisconsin packer 
moved a couple cars of light cows 
from Milwaukee point at 
IT. 

On the Pacific Coast, one of the 
big packers sold 3, 4,000 August pro- 
duction hides at 13%se for butts, 13 
for Colorados, and 14'e for ex. light 
and light branded steers and branded 


nearby 


cows. 


Timeste sted 


FORMULAS 


* 
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HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





High Low Net 
For Week For Week 


Close 
Sept. 11 


Close 


Sept. 18 Change 


16.33 +45 
15.15 +21 
14.75 —10 
14.60 14.85 14.55 —05 





17.10 
15.65 
15.05 


16.35 
15.16 
14.80 


October 16.80T 
January 15.37T 
April 14.70B 
July 14.55B 
October 14.40B 14.50 14.60 14.50 —10 
January 14.30N 14.40 —10 


Total sales: 241 lots 








GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


HIDE AND SKIN QUOTATIONS 
Suspended 


Week Ago Month Ago Ceilings 


saeery nacive sannee ma wee oe sty, | OPERATING PLANT AT 


Light native steers 17% 172 18 

Ex. light native steers 19 19 19), 34 Erie, Pa. 
Heavy native cows 18 -18%, 18 -18'3 18 29 
Light native cows 1742-184. 1742-184. 18 -18'2 

Heavy Texas steers 13 13 13% 25 
Butt branded steers 13 13 1313 

Light Texas steers 154% 15'4 16 

Ex. light Texas steers 73 17% 1743 

Colorado steers A 12% 12% 

Branded cows 15-15% 15 -15% 

Native bulls 942-10 9',-10 

Branded bulls 814-9 814-9 

Packer calfskins 40-45 37-45 

Packer kipskins 29 +35 30-35 


Present Year Ago 











"SPECIAL MACHINERY FOR 
WELTING ¢o% 
RANDS OD 
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Small Packers Moderate 

Moderate volume of business pass- 
ing in small packer hide market. 
Some interest in light and medium 
average weight productions within 
the past week and a number of sellers 
accepted steady prices for their hides. 
Midwestern plump 50-52 Ib. avg. 
small packer hides sold fairly well 
at 15e selected fob. shipping points 
while some lots containing thinner 
hides and averaging 48 lbs. sold at 
14. oc flat fob. 

Lighter hides came in for some de- 
mand around 151-l6c for 44-45 Ib. 
avg. and some southwesterns averag- 
ing as low as 40 lbs. were bought at 
1614-l7c. Reports that some Texas 
hides slightly under 40 Ib. avg. 
brought 174% flat fob. 

Heavier hides from midwestern 
and western points still slow to sell 
and business very spotty at around 
14-1444c for 56-57 |b. avg. and 
1314-I4e for 60-62 lb. avg. produc- 
tions, Some business in small packer 
bulls around 8c selected fob. shipping 
points, 

Country Hides Slack 

An odd carload lot of country hides 
sold here and there but not much pep 
to the demand. Big packers and 
many small packers seem able to move 
hides but country hide sellers still 
having difficulty interesting tanners 
in their types of rawstock. One rea- 
son has been that asking prices in 
the country have been comparatively 
higher than tanners willing to pay. 

Interest in a limited way for regu- 
lar lots of mixed country allweights 
averaging up to 50 lbs. at 1014-11c 
flat trimmed fob. shipping points and 
some lots bought at these prices as 
to quality, percentages of renderers 
included, sections of origin, ete. 
Choice all locker-butcher hides have 
had some call around 12c. Sellers, 
however, have ideas ranging 121-13c 
in many instances even for ordinary 
lots. Glue hides seem to have some 
call around 8-8! oc fob. Country bulls 
slow moving at 614-7e fob. 


Calf & Kip Mixed 

Trading in big packer kip skins 
fairly active. Early this week, one 
big packer sold 2,500 northerns at 
35¢c for kip and 28c for overweights. 
Later, the same packer sold 2,000 
St. Paul kip at 40c. Previously, reg- 
ular northern point kip sold at 35c 
from most points with overweights 
at 28-29c while southern overweights 
moved at 2714-28c. 

Meanwhile, trading in big packer 
calfskins restricted because no def- 
inite offerings were put on the market 
up to midweek. Last big packer sales 
of calf involved northerns at 45-42'c 
and Rivers at 45-40c for heavies and 
lights respectively. 

No new sales of packer slunks con- 
firmed and market is nominal at $1.95 
for regulars and 75c for large hair- 
less. Small packer and country skins 
quiet and nominally unchanged. 


Dry Sheepskin Cautious 

A little business passing but, gen- 
erally, buyers are still cautious in 
their operations on account of price 
differences. Primary markets remain 
firm and shippers show little inclina- 
tion to reduce asking prices. 

Good demand for Brazil cabrettas 
and further sales reported of regulars 
at $12.25 and specials at $17.50, basis 
manufacturers. Shippers have since 
firmed up and are asking $12 fob., 
basis importers for the regulars. Cape 
glovers are slow as asking prices still 
above buyers views here. Shade dried 
Mombasas, 120/130-lbs., said to have 
sold at $5.50. Shippers have ad- 
vanced asking prices for Addis- 
ababa slaughterers’, naming $11 c&f. 
Buyers still unwilling to better $9.75. 
No particular change in Nigerians, 
dry salted Sudans or Mochas. 

Shearlings more active with re- 
ports about 200,000 Swift Rio Gal- 
legos sold recently at from $2.25-2.35 
per skin. Various small sales of 
spot lots of Argentine shearlings but 
difficult to move skins for shipment. 

Wool sheep markets unchanged 
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with reports from Australia that at 
the last Melbourne sale, 27,500 skins 
were offered with merinos and come- 
backs two to five pence and other 
descriptions one to three pence lower, 
Australian currency; while at Syd- 
ney, 40,000 offered and the market 
was irregular without much change. 

Little change in the slat market. 
Occasional sales noted to Europe as 
locally, buyers are showing very little 
interest. 


Pickled Skins Slow 


Generally, market is slow and nom- 
inal. Small lots of Iranian pickled 
sheepskins on spot continue to sell 
at $11.50 per dozen. Buyers and 
sellers still apart on Spanish skins. 
No change in New Zealands or South 
Americans due to lack of offerings. 
Good demand for spot lots of New 
Zealands but few being offered. 


Horsehides Sell 


A few lots of untrimmed northern 
slaughterer horse hides averaging 
around 65 lbs. sold at $7.50 fob. ship- 
ping points. This price is the low 
end of the range previously quoted 
but denotes a little steadier undertone 
following the recent decline. Trimmed 
hides nominally 75c¢ less or around 
$6.75 fob. shipping points in the ab- 
sence of late trading. 

Fronts still rather slow selling al- 
though there are occasional lots of 
good quality descriptions sold in the 
range of $5.50-6.00. Butts un- 
changed, 22” and up quoted at $2.00- 
2.25. 

Sheep Pelts Steady 


Large packers sold at steady prices 
but usually around top levels of re- 


cently quoted ranges. Clips sold at 
$3.50 and No. 1 shearlings at $3.00 
and more wanted at these prices. 

A small lot or two of very choice 
clips brought a premium, some sell- 
ers reporting mouton fur tanners pay- 
ing a shade more for certain desirable 
lots. While exact price not disclosed, 
believed 5c to 10c higher realized. 
As a result, some sellers now want 
more money for regular lots. 

The No. 2 shearlings quiet and 
nominal around $1.75 and No. 3s 
likewise unchanged at $1.10-1.20. 
Some purchases of packer western 
spring lamb pelts reported in the 
range of $2.75-3.00 per cwt. live- 
weight basis. mouton fur tanners 
showing comparatively more interest 
than pullers who hesitate to pay above 
the inside price owing to uncertainty 
of wool values. A car of pickled skins 
sold at $10.50 per dozen. 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


® The Lynn Industrial Shoemak- 
ing School opened its doors for its 
fall term on Sept. 8. The school offers 
free training for specialized jobs in 
the leather and industry. The 
vocational 
leather 
clicker 
French cord stitching and 


Night 


shoe 
state-aided school has 


courses on sorting, cutting, 


hand and methods, fancy 
stitching, 

; 
school classes 


many others. 


begin Oct. 6. 
® Building, machinery, 
and office supplies of the former Berko 
Leather Co. in 


recently at public auction. 


equipment 


Peabody were sold 


@ Gerard Lucas, executive of Cal 
zado Lucas of Caracas, Venezuela, a 
visitor to Boston recently, is returning 
to Venezuela after a three-months’ 
visit to U. S. 


The Lucas firm has a license to 


leather and shoe fac 
tories, 
make Selby Shoe Co.’s “Trupoise 


cf women’s cemented shoes 


* Jing 


® Phillips-Premier Corp., Boston 
shee fabrics distributor, has added a 
new division trademarked “Ameritex”’ 
to its Cohn-Hall-Marx line of fabrics 
for the shoe trade. The new division 


includes cotton materials in’ various 


weaves, finishes and prints. 


@ Hickey & Weldon Co. of 145 
South St., Boston, has been appointed 
New England sales agent for Paul K. 
Frankford, Inc., of New York City. 
The Boston firm will handle Frank 
ford’s complete line of English cordo 


van and lining leathers. 


© The New England Shoe Fore- 
men’s and Superintendents’ Asso- 
ciation will hold a membership meet- 
ing and luncheon at 12:00 noon, Sept. 
, at the Hotel Bradford, Boston. 
President Ben Fish will be chairman. 


Year 


7 


Reports will be heard for the 
Book Committee by Hyman Snider 
and Walter Stanley Hal 
perin will report on the Relief Plan. 
Plans for the Annual Banquet in Jan., 


1953, will be discussed. 


Re instein. 


® Directors of Dewey & Almy 
Chemical Co., Cambridge, have voted 
a dividend of 15 
stock, payable Sept. 20 to stockhold 


cents on common 
ers of record Sept. 12. Despite good 
business in the company’s established 
lines, expenses of new lines cut profits 
radically in July and Aug., according 
to Bradley Dewey, president. 


® Geilich Leather Co. has named 
J. R. Vilim as its sales representative 
in Maine, New Hampshire and north 
ern Massachusetts. Vilim was formerly 


with Armour Leather Co. 
® Atlantic Inc., of 
Norwood, is currently offering the 
formerly Winslow Bros. & Smith 
Co. plant in Norwood for sale or rent. 


Properties, 


The property occupies 25 acres of 
industrial land and includes 600,000 
square feet of office 


buildings suitable for light and heavy 


warehouse and 
manufacturing. 


® Plymouth Shoe Co. of Middle 
boro 1s currently working on a new 
hand- 


unit for the manufacture of 


sewn moccasins, Philip N. Dine, vice 
president, reports. The new unit is 
expected to increase capacity substan- 
tially. 

Inc., ladies’ 


@ Modecraft Shoes, 


novelty shoe manufacturer with of- 
fices in Boston and factories in Lewis 
ton and Richmond, Me., has appointed 


Louis K. Frank Co. of 


Vertising agency. 


Boston as ad 
1 

The company plans 

idvertising, ex 


consumer and trade 


tensive mail order and the introduc 
tion of unique sales promotional ma 


terial. 


Virginia 
® S. Buchsbaum and Co. of Chi 
cago, a new manufacturing firm, will 
shortly begin operations at 1418 West 
Marshall St., Richmond. The firm will 
make a line of leather products, in 


cluding belts and wallets 


New Hampshire 


® Tri-State Orthopedic Labora- 
tory has been established it 34 West 
Bridge St., Manchester, N. H., for 
the manufacture of orthopedic shoes 
and appliances to be sold exclusively 
to chiropodists and doctors. The new 
firm is owned and operated by Leon 


Herb b. Cohen, 


former co-owner of the N. H. Bed 


ird Fontaine and 


1 
ding Co, factory in Manchester 


New Jersey 


® Amended Chapter XI bankruptcy 
plan filed by Hobby Footwear, Inc., 
Passaic manufacturer of women’s and 
seven and 


, ea - 
children’s shoes, calls for 








AJAX MACHINE CO. 


Call Liberty 2-8684 


WHO'S THE BOSS—YOU OR THE STITCH? 
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of Abrasives 


Gives You Good Cutting Action 
ON YOUR COSTS! 





Many users of Carborundum> 

made abrasives have found it possible 

because of United service to save One Or more ways 
through “Planned Purchasing.” 

While reviewing purchasing practices, United 
representatives have helped a number of buyers 


to: 
© Simplify requirements 


@ Buy more economically 
@ Carry less inventory 


@ Get faster deliveries 


When you order abrasives made by CARBO- 
RUNDUM and serviced by UNITED, you ob- 


tain product value plus the assistance of United 
representatives who know shoemaking abra- 
sives — and are well equipped to help with any 
finishing problems that may arise. 


Look into “Planned Pur- 
chasing” with United, and 
remember, an ample supply 
of standard items is avail- 
able for prompt shipment. 


*"'Carborundum’”’ is the registered trademark of, and indicates manufactured by, The Carborundum Co. 
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one-half percent cash, rwo and one- 
half percent in notes payable in four 
months, and 25 percent in certificates 
of indebtedness to be paid out of 
profits. Hearings on the plan were 
held Sept. 18. 


© Florsheim Shoe Co., Chicago, has 
declared its usual quarterly dividend 
of 25 cents on class “A” stock and 
12'% cents on class ‘B” stock. Both 
are payable Oct. 1 to record stock as 
of Sept. 18. 


© A. J. Dittmer of Gutmann & Co., 
Chicago tanner, will lead a panel dis- 
cussion of tannery safety problems at 
the 40th National Safety Congress 
and Exposition of the National Safety 
Council. Sessions will be held Oct. 
20-24 at the Congress Hotel in Chi- 
cago. Other panel members will be 
Frank E. Carney, superintendent of 
personnel at Fred Rueping Leather 
Co.; E. D. Peller, Jr., safety director 
of General Shoe Corp.; and John N. 
Russo, szfety director of Allied Kid 
Co. 


@ The Shoe Travelers Association 
of Chicago held its Sept. Shoe Show 
Sept. 16-18 at the Morrison Hotel, 
Chicago. 


@ A. H. Ross & Sons Co., Chicago 
tanner, plans to name a successor to 
the post of vice president held by the 
late Harry F. Ross, who died Aug. 
30. Ross had been with the firm for 
30 years prior to his death. Harold B. 
Ross, nephew of Harry F., is president. 


@ Mike Parker of Howard Dietrich 
& Sons, Chicago hide and skin firm, 
has been appointed chairman for the 
fall meeting of the National Hide 
Association. The group will meet at 
the Edgewater Beach Hotel in Chi- 


cago on Oct, 22. 


Wisconsin 


® The Schweinigel Club will hold 
its annual outing; Tuesday, Sept. 30, 
at the Ozaukee Country Club, Thiens- 
ville. Lunch will be served at 11:00 
a.m., and dinner at 7:00 p.m. A golf 
tournament and other activities will 
be held. 


®@ Workers ac Amity Leather Prod- 
ucts Co., West Bend, have voted to 
accept a company offer of five cents 
per hour for piece workers and nine 
cents for day workers after a six-week 
strike. United Auto Workers, Local 
915, which represents workers at the 
company’s two plants at West Bend 
and Sturgeon Bay. 


® Clayton F. Van Pelt, president 
of the Tanners’ Council and Leather 
Industries, Inc., the leather promotion 
organization, will be guest speaker at 
the Jan. 17 meeting of the Wisconsin 
Tanners Preduction Club. Van Pelt 
will talk on the present work and 
future plans of Leather Industries. 


® Weyenberg Shoe Mfg. Co., Mil- 
waukee, has voted a quarterly divi- 
dend of 15 cents, payable Oct. 1 to 
stockholders of record Sept. 15. 


New York 


@ Communication from Leonard 
Fuchs dated Aug. 30 advises that due 
to illness he has found it necessary to 
dissolve the business of Cambria Foot- 
footwear whole- 
saler, as of Aug. 1. Fuchs claims that 
creditors will be paid in full and is 
now in process of collecting outstand- 


wear, Long Island 


Ing recely ables. 


Norma Footwear 
manufacturer of 


® Creditors of 

Corp., Brooklyn 
slippers and playshoes, held a sched- 
uled meeting on Sept. 12 at the Bel- 
mont Plaza Hotel, N. Y. The com- 
pany is reported to have filed petition 
for arrangement under Chapter XI of 
the Bankruptcy Act. It is proposed to 
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PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & C y, San Franci Calif.; New York City 
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70% tannin content. 
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Maintains or improves leather quality. 
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Made in U. S. A. from domestic raw materials. 
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Quality rigidly controlled throughout manufacture. 
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pay 20 percent in five percent cash 
and 15 percent in notes maturing in 
six, 12 and 18 months. Schedules 
show liabilities of $173,876 and assets 
of $27,350. 


® Schedules in bankruptcy matter of 
Lucette Handbag Co., Inc., New 
York handbags maker, show liabilities 
of $12,307 and assets of $800, it is 


reported. 


® Schedules filed in assignment case 
of McGregor Leather Products 
Corp., New York leather goods man- 
ufacturer, list liabilities of $73,027 
and assets of $15,805. 


@ Spencer Shoe Corp., retail chain, 
has launched a three-pronged advertis- 
ing campaign in support of its Tri- 
Plex group of 10 stores in Philadel- 
phia. Silton Bros., Inc., is the agency 
handling the newspaper and radio 


Campaign. 


® National Shoes, Inc., retail shoe 
chain, has filed suit asking $1 million 
in damages from F & M Schaefer Brew- 
ing Co. of Brooklyn for the firm’s 
use of the advertising slogan “Rings 
the Bell.”” National Shoes claims it has 
been using this slogan with its trade 
name since 1944, 


® Savon Die Cutting Co. has 
moved offices and equipment from 
§5§ West 27 St. to 345 West Broad- 
way, New York City. The firm is a 
contract cutter for the shoe and other 
industries and is headed by William 
Jacobs, formerly of Benjamin Box Toe 
Co., and Harry Zukor. 


@® M. Lowenstein & Sons, Inc., 
manufacturer and converter of shoe 
fabrics, will soon build an 18-story, 
air-conditioned office building — at 
Broadway and 40th St. 


® Arthur V. Epstein, representing 
Lynn Innersole Co., and Harvard 
Coated Products Co. in Metropolitan 
New York, has moved to new ofhces 
at 1133 Broadway in New York City. 


® Irving Rosenwasser of Eagle 
Shoe & Slipper Mfg. Corp., Brooklyn, 
will supervise operations at the newly- 
formed Griswold Shoe Mfg. Corp. of 
Jewett City., Conn. The firm will 
make a line of stitchdowns and sandals 
similar to those made by Eagle and 
has the same executive setup as Eagle. 
Initial plans call for 150 cases per day 
production goal. 


® Endicott-Johnson Corp., Endi- 
cott, N. Y., opened its fall season on 
Sept. 6 with the first of a series of 
employe dinner parties. The first was 
the annual dinner of the West Branch 
Thirty Years Club. 
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®@ Airborne Shoes, Ltd. of Leicester, 
England, has announced it will intro 
duce to the U. S. a new line of wom 
en’s quality shoes at the forthcoming 
National Shoe Fair in Chicago. The 
British Lilibets are flexible and light 
weight and will retail from $10.95 to 
$14.95, 


©@ Pfaff Sewing Machine Co. has 
assigned its advertising account to 
Williams, Inc. Newspapers, radio and 
television as well as car cards will be 


used, 


® National Shoe Co. is adding Ger 
man, Spanish and Polish broadcasts to 
its fall advertising campaign. News 
paper lineage will also be stepped up. 
Emil Mogul Co. is handling the ac- 
count. 


@ P. S. Sandals, Inc., has been or 
ganized at 62 East 12th St., New 
York, with Joseph Fellone as general 
manager. The firm is producing a flat 
sandal with a slotted molded sole and 
changeable uppers. 


® Leading Handbag Co., Inc., 113 
West 31st St., New York, has been 
assigned to Herman Haberman of 225 
West 34th St. 


@ Alsam Shoe Mfg. Co. of Lititz, 
Pa., has opened a New York sales office 
in Room 529 of the Marbridge Bldg. 
Albert Raskin and Joseph Neustaedt 


are in charge. 


© New members of the New York 
Shoe Superintendents’ and Fore- 
men’s Association recently sworn in 
are: Charles P. Calderazzo, cutting 
room foreman of Jaycee Footwear, 
Inc.; Isadore Erbstein, cutting room 
foreman of M. Lauer & Sons; Irving 
Weinstein, sales agent for Universal 
Coated Fabrics; Samuel Charney, 
fitting room foreman for Gustinettes, 
Inc.; and Jack Silverstein, cutting 
room foreman for Shapiro & Silver- 
stein, Inc. 


Vermont 


@ Trustee’s sale by public auction in 
bankruptcy matter of Bray Wood 
Heel Co., Orleans wood heel manu 
facturer, has been set for Tuesday, 
Oct. 14, it is reported. Starting time 
is 10:30 a.m. Buildings, woodworking 
and wood heel manufacturing ma- 
chinery, machine tools, dies, lumber, 
inventory and other equipment will 
be offered for sale by Aaron Krock 
& Co. 
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Deaths Thomas A. Doherty 


1, shoe manufac turer, died Sept. 





§ at his home in Brockton, Mass., atter 


Ralph A. Wentworth 


i short illness. He had been a member 


f et l manuf ac 


of the well-known firm of Doherty 


{, died recentiv at ‘a 
| , Bres. Shoe Co. in Avon for the 1 
ill, Mass., after 


a long illness. He had been superin vears of its existence. He was a former 
tendent of Fred W. Mears Wood Hee! knight of the Vera Cruz council in 
Ce. in Haverhill for several years and Randolph and active in fraternal af 
fo:merly assoc'ated with Slipper Cit) fairs. Surviving are his wife; four 
Wcod Heel Co. He was first president ; 
of the Haverhill Kiwanis ib, Sur 


viving are his wife, Bertha; a daughter, 


; 
daughters, three brothers, and two 
sisters. 


a son, a sister and four grandchildren. ther Deaths on Page 50 
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Canadian 
Notes 


@ The Palmer, McLennan Shoe 
Co., Ltd., Fredericton, New Bruns- 
wick shoe manufacturer, is reported 
to have realigned its executive staff. 
J. E. Palmer is president; J. R. Me- 
Lennan, vice president and managing 
director; and J. A. Palmer, secretary- 
treasurer. 





® North American Cyanamid, 
Ltd., has consolidated its office and 
warehouse facilities in Montreal into 
a single new building. Purpose of the 
consclidation is to meet Canada’s 
sharply rising demand for industrial 
chemicals. Production at the new 
plant is scheduled to get underway on 
Oct. 1. 


® Paul H. Knowlton, formerly as- 
sistant general manager of United 
Shoe Machinery Co. of Canada, Ltd., 
has joined Canada West Shoe Mfg. 
Co., Ltd., in Winnipeg and J. Leckie 
Co., Ltd., in Vancouver. Knowlton 
will be in charge of production for 
both plants as well as a new plant to 
be formed in Winnipeg. 


® Agnew-Surpass Shoe Stores, 
Ltd. plans to distribute to sharehold- 
ers a tax-paid part of its surplus, 
which will be partially financed by 
the issuance of $1 million in deben- 


tures. Shareholders of common stock 
will receive $24.10 and 1.04 preferred 
shares for each 10 common shares held. 


©The North American Shoe Su- 
perintendents’ and Foremen’s As- 
sociation has completed preparations 
for its forthcoming Annual Conven- 
ticn to be held Sept. 26-28 in Mon- 
treal. Representat'ves from the U. S. 
will a'so attend. 
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SHOE PROFITS 


(Continued from Page 13) 


Now, the whole objective of Ameri- 
can industry and business, including 
shoe business, is to provide a con- 
tinually improved product at a con- 
tinually lower price. Our constantly 
rising standard of living is based 
upon this principle. The shoe in- 
dustry is certainly dedicated to com- 
pliance with this principle. 

However, due largely to the intense 
competitive forces * characteristic of 
the shoe industry. there has been 
abuse of this principle—to the detri- 
ment of both the industry and the 
consumer, 

In short, by selling its products 
at depressed price levels (profitless 
operations}, a company is not oper- 
ating in the best interests of the pub- 
lic or the nation. Low prices, when 
infringing upon a fair profit return. 
work against the interests of the con- 
sumer. 

There is one other important point. 
\ shoe serves the consumer in a man- 
ner unlike any other article of cloth- 
ing. It involves foot health and com- 
fort, which in turn are essential to 


the job of earning a living. Disre- 
garding fashion, it has a high level 
of utility service; that is, shoes are 
expected, at any price, to deliver a 
certain minimum of good perform- 
ance——otherwise, even on a give-away 
basis, they have no right to be on 
the market. 

The question arises: Do many, er 
even most, of these low-priced shoes 
fulfill the requirement of “a minimum 
level of good performance” in terms 
of foot health, comfort and_ utility 
or service? To meet a low price level 
the average producer must obviously 
cut some corners: in quality of ma- 
terials; in shoemaking care; in gen- 
eral quality of product. It does seem 
inevitable that in many instances a 
satisfactory product—in terms of de- 
livering required performance—fails 
to result. 

It is also inevitable that the con- 
sumer is not benefited. This does not 
mean that the consumer is “cheated.” 
He receives his money’s worth in most 
low-priced shoes. 

The fault lies in the industry—both 
manufacturers and_retailers—allow- 
ing the consumer to believe that a 
fully satisfactory performance is be- 
ing delivered in most low-priced 


shoes. In short, the industry has 
painted itself right into a corner. 

This has had a snowballing effect. 
Promotion of low-priced shoes on 
the basis of price alone tends to cre- 
ate an increased demand for low-end 
merchandise with the expectation that 
fully satisfactory performance is be- 
ing delivered. Shoes in the next 
higher brackets are forced to reduce 
prices. This is done largely by cut- 
ting into quality. 

This evolves into a proposition 
where everyone involved loses. — It 
has been thus for a long time, and 
will continue thus until steps are taken 
to correct it. 

Correction won't come by decree 
or preachment. Neither has it come 
by the sad but realistic experience 
of profitless or deficit operations. 
But here are two suggestions that 
might help. 

First, producers and _ retailers of 
better quality footwear—medium and 
higher priced (we exclude the ex- 
treme upper ranges)—can render a 
payoff public educational campaign 
stressing the things a better quality 
shoe can deliver as against what low- 
end merchandise cannot deliver. 
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should 


These 


clear-cut: fit. 


“things” 
comfort, 
prestige, 
formance, etc, 


be specific. 
foot health, 


wear, utility, character, per 
Not just the broad. 


meaningless (as generally sold) term 


“quality.” 


Second, perhaps the industry might 


set up its own “bureau of standards” 
to set down specifications for “mini- 
mum standards of performance whicit 
the public may expect to be rendered 
by any price shoe.” If the shoe does 
not deliver, it cannot be regarded 

an “acceptable” shoe. Once these 
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standards become public property and 
are sufficiently publicized and appre- 
ciated. leave it to the consumers to act 
accordingly, 

Finally, one point made emphatic. 
This thesis does not mean that there is 
no place for low-end merchandise. 
It is an essential part of any indus- 
try or business. And no matter what 
is done. customers for this merchan- 
dise will always be found among an 
appreciable portion of the population. 

When we speak of improving the 
distressed profit position of the in- 
dustry. it includes the makers 
and sellers of low-end footwear. But 
there is no escaping the basic issue: 


also 


reasonably increased prices, accom- 
panied by quality improvements, will 
serve as a benefit for both producers, 
sellers and consumers. 





INDEPEL SUEDE 


Concluded trom Page 11) 
Indepel suede got itself a strong 
promotional push when the respected 
United States Testing Co., Inc., gave 
its “Seal of Certification.” along with 
the following verdict: “Test results 
show Indepel is a satisfactory water- 
repellent treatment that gives suede 
leather excellent resistance to surface 
spotting. staining and moisture pene- 
tration . . . can be rated as durable 
to dry-cleaning.” Indepel thus be- 
comes the first water-repellent suede 
treatment to receive U.S. Testing’s 
official approval. 

1 he Indepel proc ess enabled leather 
garment makers, along with retail 
outlets. to do a forceful merchandis- 
ing job, plugging the theme that now 
suede garments were no longer a 
fragile luxury item but could come 
into the practical class, with a soft 
and silky finish that retained its tex- 
ture despite ordinary wear abuses. 

Plugging the “No stain 
from rain.” the Indepel suede coats, 
jackets. toppers and other garments 
were found to move as much as four 
times faster than ordinary suede gar- 
ments. Many of the top department 
stores throughout the country have 
reported excellent sales response and 


slogan. 


consumer satisfaction with these gar- 
ments. 

All this 
sponse have inspired the makers and 
distributors of Indepel suede to view 
new fields to invade. Such plans have 
not vet been officially announced, but 
company officials believe that they 
have a powerful opportunity by the 
tail—-and will probably do some 
launching fresh fields before 


long. 


encouragement and _re- 


into 
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TANNERY COSTS 


(Continued from Page 16) 


conditions which had to be compul- 
sory for all analysts. But in spite of 
these strict regulations there may still 
occur slight deviations among the re- 
sults of different analysts. 

Another and more serious difficulty 
is caused by variations of the tannin 
content of genuine tanning materials 
and extracts. It happens rather sel- 
dom that one shipment has exactly 
the same tannin content as the fore- 
going one, 

There was a difficulty in Europe 
which was more troublesome than 
these: the official adoption of two 
diverse methods for tannin deter- 
mination, namely the shaking and 
filter methods. Tanners generally 
used the first one which has been 
adopted as official in the U. S. too, 
while extract manufacturers persisted 
on using the filter method, because 
this one yields higher tannin contents 
and it was usual to sell extracts by 
tannin percentage instead of gross 
weight. 

In spite of these deviations, cal- 
culations on pure tannin base can be 
considered as quite reliable if estab- 


lished with suitable care. This can 
be demonstrated in the example of 
chestnut wood extract, where devia- 
tions between shaking and _ filter 
methods are especially great. 


Example 

For example, when extract was 
purchased on tannin content base, the 
price of 38.81 was set for one pound 
of pure tannin (together with freights 
and expenses). The official analysis 
of the extract showed a tannin con- 
tent of about 67.9 percent according 
to the filter method and, therefore. 
26.522c had to be paid for one pound 
of the extract. The analysis for the 
tannery was done according to the 
shaking method and yielded only 64.0 
percent, which indicates a tannin 
price of 41.41c per pound. The yearly 
consumption, which was 596,426 lbs. 
for 1940, may be converted into 
tannin on either base if the tannin 
content is assumed to be 67.9 percent, 
the lower tannin price has to be ap- 
plied; for the lower tannin content 
of 64.0 pertent the higher tannin 
price, the result will be in all cases 
the same: $151,023.16. 

Therefore it is evident that altera- 
tions of tannin content cannot have 
any influence upon the monetary 


value of tannin consumption as far 
as past periods are concerned. The 
same can be said of calculations of 
replacing prices if only current mar- 
ket prices have to be considered with- 
out any alterations of the composi- 
tion of tanning liquors. However, as 
soon as any changes of the tanning 
mixture are contemplated, the situa- 
tion changes completely and the in- 
fluence of tannin contents becomes 
most important. 

For example, if the tanner’s inten- 
tion is to replace a part of the chest- 
nut extract by self-extracted oak bark, 
the quantity of bark needed to re- 
place one pound of chestnut extract 
depends upon the percentages of their 
tannin contents. It would be entirely 
wrong to calculate the one on the 
basis of the manufacturer’s analysis 
according to the filter method, and 
the other on the basis of the tanner’s 
own analysis according to the shak- 
ing method. Neither would it be 
right to apply the supplier’s analysis 
for calculations if it had been done 
by the same method that the tanner 
uses in his own laboratory. There 
may always occur some deviation be- 
tween determinations of different 
analysts and the only safe way is to 
let all tannin contents be determined 
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by the same persons, using the same 
equipment. 

To obtain reliable tannin calcula- 
tions, distinction must be made be- 
tween tanning materials of different 
character and origin and separate 
treatment for diverse stuffs. Three 
main groups can be specialized; 

1. Genuine tanning materials, sup- 
plied to the tannery in their natural 
condition and leached by the tanner 
himself. These have to be charged 
with leaching expenses, and eventu- 
ally evaporating costs. 

2. Extracts, made of genuine tan- 
ning materials by manufacturers and 
supplied to the tannery ready for use. 
These do not carry any expenses and, 


7 


EST. 


therefore, have to be separated from 
group l. 

3. Syntans, chemical products 
manufactured to replace natural tan- 
ning materials. These are ready for 
use like group 2, but should be sep- 
arated from it because of their di- 
vergent chemical characteristics and 
because of the special factors deter- 
mining their prices and applications. 

When discussing group 1, genuine 
tanning materials, it has to be remem- 
bered that there is no possibility of 
utilizing their full tannin content. 
Even when using the very best leach- 
ing batteries, some part of the tannin 
will remain in the spent bark unex- 
tracted and in most cases_a part of 
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the extracted tannin will be converted 
into non-tans or insolubles. For cal- 
culation purposes only the useful part 
of total tannin can be taken into con- 
sideration, and thus the efficiency of 
leaching is the first thing which has 
to be stated. 

Many tanneries determine the 
leaching efficiency improperly. They 
analyze tanning materials before and 
after leaching and consider the dif- 
ference as useful tannin. This method 
is beset with two serious defects: 
there are too large variations in the 
composition of spent bark which 
cause difficulties in drawing reliable 
average samples, and all extraction 
losses are overlooked except those 
caused by incomplete leaching. 


Efficiency Improved 


As an example, it is well known 
that leaching efficiency can be im- 
proved considerably by application 
of sulphites and bisulphites, but these 
stuffs convert tannins into non-tans 
and therefore they can be used only 
to a restricted extent. Any excess 
would deteriorate leaching efficiency, 
and deterioration can go so far as 
to convert all tannins into non-tans. 
But the analysis of spent bark would 
not show that at all. On the contrary, 
it would show a considerable im- 
provement, because addition of sul- 
phites always causes better extrac- 
tion. Therefore, conclusions deduced 
from spent bark analysis can be de- 
ceptive at times. It is always advis- 
able to analyze the spent bark to 
have better technical control of the 
leaching process. But the results 
should not be used for calculation 
purposes and the cost accountant 
should not see them at all. 

To obtain reliable values concern- 
ing leaching efficiency, volume and 
tannin content of liquors have to be 
determined. These are obtained from 
definite quantities of bark tannin, 
the contents of which are already 
well known. The following consid- 
erations must be given when carry- 
ing this method into effect: 

Genuine tanning materials can be 
divided into six groups: 

1. Woods, like quebracho. chest- 
nut, oak. 

2. Leaves, like sumach. 

3. Roots, like badan. 

4. Barks, like oak, pine, hemlock, 
mangrove, willow, wattle. 

5. Fruits, like valonia (or scales 
of its acorn cup called trillo), myra- 
bolams. 

6. Morbid formations caused by 
insect stings, like gall-nuts. 

As a rule, woods are never leached 
in tanneries, only in extract plants. 
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Leaves are of subordinate  signifi- 
cance and are used more often in 
extract form than in natural form. 
The use of roots is better known 
from scientific reports, mostly of 
Russian origin, than from practice. 
Therefore, only 4, 5 and 6 are worthy 
of being discussed further. 

In the usual leach pits members 
of groups 5 and 6 cannot be extracted 
alone, because their particles would 
cake together and prohibit penetra- 
tion of steam and liquor. Of course. 
there are gradual differences, e.g. full 
valonia can be extracted much easier 
than trillo. Generally they have io 
be mixed with members of group 4 
preferably with those of lower tannin 
content. In these mixtures weaker 
barks are not only leached, but they 
also absorb some tannin extracted 
from stronger materials. It has hap- 
pened in a small tannery with poor 
leaching equipment, that spent oak 
bark possessed higher tannin content 
than the original barks had in the 
first place. 


Different Course 


This proves that the leaching proc- 
ess takes a different course in mix- 
tures than in pure stuffs, and investi- 
gations about extraction of straight 
materials would not supply correct 
information about leaching efficiency 
of mixtures. It is true that leaching 
efficiency of each part of technical 
mixtures is different and it would be 
more exact and scientific to deter- 
mine the leaching efficiency for every 
tanning material separately. But the 
results obtained would be practically 
valueless. Therefore, the leaching 
efficiency of the total mixture has to 
be determined and tannin contents 
of all ingredients have to be mullti- 
plied by the same factor to obtain 
percentages of useful tannin. 

If all leaching batteries are of the 
same construction, their efficiencies 
will be the same, and it is sufficient 
to determine the efficiency only for 
one of them. This is demonstrated 
by the following example: 

A leaching battery consisted of 
eight wooden pits. filled with 7500 
tbs. tanning materials each. The bat- 
tery worked according to the counter- 
current principle, i.e., the fresh ma- 
terial came into contact with the 
strongest liquor which was used for 
leaching seven times already. and 
which was taken away after this last 
treatment into the plant or into the 
evaporator. Then another liquor was 
pumped upon the same stuff, which 
was used six times until now and 
which will be used for leaching of a 
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fresh load afterwards. Treatments 
with liquors used five to one times 
followed. In the end a treatment 
with straight water was applied, after 
which the spent bark was ready to 
be burnt in the furnace. 

For efficiency determination a mix- 
ture had to he chosen corresponding 


to the yearly average composition of 
tanning materials to be leached. The 
battery was filled with the same mix- 
ture continually so that one portion 
of strongest liquor obtained corre- 
sponded with one load of genuine 
tanning material. 

After having started the mixture, 
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the first 10 or 15 liquors were drawn 
off, after which the determinations 
began. Thus it was made sure that 
no part of the old liquors originating 
from the composition used before 
could be retained, because this would 
have adulterated the results. This 
battery was filled with the mixture 
as noted in Table 24. 

After having drawn off the first 
15 liquors obtained from this bat- 
tery, volumes and tannin contents of 
the following 20 were determined to 
obtain a good average. Considerable 
deviations of volume would be found, 
because the leached bark retains va- 
rious quantities of liquor as a result 
of tannin contents being subjected 
to deviations, too. However, the av- 
erage of 20 determinations could be 
considered as sufficiently reliable. The 
results obtained are noted here in 
Table 25. 

The average of 2,055 gal. liquor 
could be obtained with a tannin con- 
tent of 4.99 percent. 


The liquor contained 1016.58 lbs. 
of pure tannin on the average, i.e. 
89.48 percent of the original tannin 
listed in Table 24. This 


means that all tannin percentages of 


content 


genuine tanning materials found in 
the laboratory had to be multiplied 
with the efficiency factor 0.8948 to 
become converted into useful tannin 
percentages. 

Tanning materials consumption had 
to be recorded on a materials chart 
of the same character as that used 
for chemicals. For exact accounting, 
tanning content of each shipment 
should be recorded, so that consump- 
tion and balance can be stated by 
summing up useful tannin quantities. 
However, this method would be con- 
sidered too cumbersome in most 
cases, because for the drawing off of 
reliable average samples of each 
shipment, laboratory extraction and 
analysis of these samples take too 
much time. 





Table 24 
Tanning Materials Used for Determination of Leaching Efficiency 


Quantity 
Ibs. 


Denomination 


Gall-nuts 300 
Pine bark 2,000 
Oak bark 3,400 
Valonia 1,100 
Trillo 700 


Total 


Tannin Pure Tannin 
Content Quantity 
% Ibs. 
33.6 90.8 
11.7 234.0 
7.1 241.4 
26.8 294.8 
39.3 275.1 


1,136.1 





Table 25 


Volume and Tannin Contents of Liquors Obtained from the Battery 
for Testing Leaching Efficiency 


Volume 
Imp. gal. 
2,250 
2,100 
2,000 
2,200 
1,900 
2,200 


1,900 
1,900 
1,950 


41,100 


Tannin Content 


Tannin Quantity 
% Ibs. 
4.93 1,109.25 
4.87 1,022.70 
5.08 1,016.00 
5.02 1,104.40 
5.10 969.00 
4.94 1,086.80 
4.78 1,051.60 
4.78 1,051.60 
4.90 906.50 
4.83 966.00 
5.00 1,025.00 
4.92 1,033.20 
5.10 1,071.00 
5.03 1,086.50 
4.89 1,051.35 
4.70 1,010.50 
4.84 895.40 
4.92 934.80 
5.13 974.70 
4.95 965.25 


20,331.55 
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SNC Sewed Seat Lasting Machine— Model A 


DESIGNED FOR THE JOB 


Improved heel seat feather lines 
due to tight, positive lasting under 
heatand pressure. Machine handles 
complete range of sizes; children’s 
to men’s size 15. 


Better inseaming better shoe- 
making in following operations 
because wipers form definite crease 
next to rib. 


This new machine is designed to give 
you constant uniformity in sewed seat 
work. Its automatic operation provides 
quality work at a rate of production in 
line with other modern high production 
lasting room machinery. 


Ask your United Branch Office for 
complete details about this new (GA 
machine. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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4 much simpler way is to account 
for all tanning materials according 
to their weight and price only and to 
multiply both consumption and 
stock by a tannin percentage ob- 
tained as average of laboratory de- 
terminations during the year. What- 
ever way is chosen, all consumptions 
have to be calculated by the usual 
way: 

Consumption equals Material ar- 
rived during the period plus Decrease 
of stock. 

Decrease of stock equals Stock at 
the start minus Stock at the end. 

The consumption has to be ex- 
pressed in pounds of pure useful tan- 
nin as well as in monetary value. 

(Note: The next article in this 
series will appear shortly.) 


END 





NEW DEVELOPMENTS 
(Concluded from Page 19) 
HYDRAULIC TOE LASTER 


This machine relates to the much- 
discussed Automatic Toe Laster. It 
not only flat-lasts the toe but cements 
and trims off surplus lining, thus pro- 
viding for a flatly cemented toe. 

The two features are the method 
of lasting with hydraulic pressure 
and how that pressure is used to op- 
erate the wipers. 





The top wipers move upwardly 
into position through the impulse of 
fluid pressure. This position is neces- 
sary to determine clearance of the 
edge of the insole surfaced last. Were 


the wipers to fail to reach the re- 
quired height, the insole would be 
wiped on with the upper. 

This same fluid pressure is used 
subsequently to continue with a for- 
ward action of the wipers in the last- 
ing down of the upper material. How- 
ever, during the time between the 
completion of the upward movement 
of the wipers and the forward last- 
ing. the lining and box toe material 
are hydraulically trimmed off by a 
knife mechanism. Hence, to supple- 
ment the hydraulic and upward 
movement, a mechanical arrangement 
in the form of springs is employed 
to sustain the action of updraw ac- 
complished by the wipers. The spring 
arrangement holds the uplasted shoe 
tautly until the trimming operation 
is completed. 

United Shoe Machinery 
2,479,575. 


Source: 


Corp., Pat. No. 


INSOLE RIB-ATTACHING 
MACHINE 

The machine — illustrated 
many features common to the Econ- 
omy Channelling Machine. This ap- 
plies to table, measurement throws, 
and general appearance. There the 
resemblance ends. This new machine 
attaches a pre-shaped rib to an insole 
blank, after the Prime idea of stuck- 
on rib. 

The two outstanding features are 
the motion that attaches the rib to 
the insole blank, and the rib-cutting 
device. It is assumed that the con- 
tacting surfaces of both insole blank 
and rib are pre-coated with a suitable 
adhesive responsive to pressure bond- 


shares 


ing. 

As was the case with the Economy 
Channelling Machine, the feed mo- 
tion has to operate back and forth. 
lengthwise, to propel the work. The 
feed and presserfoot are in the same 
unit, so that after this foot has 
brought the work into position for 
either knife-cutting or rib-attaching, 
it rests there momentarily in a grip- 
ping hold so that the knives may cut, 
or, in this case, so that the gripping 
pressure will lend tight adhesion. 





HAVE THE FAT 


WHERE YOU WANT IT! 





anionic 
nonionic 
cationic 


- BOX 218 





REGULATE DISTRIBUTION WITH FIBER'S 


FAT LIQUORS 
FIBER CHEMICAL CORPORATION 


MATAWAN, N. J. 





But in this machine shown, the 
mere feeding and gripping of the 
work is hardly enough. The conven- 
tional side pressure, supplemented by 
an overhead spring, is not adequate 
for the successful integration of rib 
to insole blank, for pressure cement 
application depends much on quick, 
hard, and direct pressure. This need 
explains why a new motion has been 
introduced into this kind of shoe ma- 
chinery; a down drive pressure at the 
time of rib bonding to insole blank. 


This development functions through 
a series of cranks, toggles, and the 
like in order to provide both a suit- 
able feed motion, together with this 
down drive. 

The method of cutting off the rib 
at the completion of the operation 
comprises a mechanism employing a 
knife that resembles the one used on 
the new Welting machine. This rib- 
cutting-off knife is extremely sturdy. 
and may be adjusted easily and 
quickly. 

Source: United Shoe 
Corp., Boston; Pat. No. 


Machinery 
2.573.683. 








Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 


Sao Paulo, Brazil 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





For Sale 


6.000 Ibs shoe platform felt. Large straight 
cut remnants. Mill packed. 5c per Ib 
Central Mercantile Co 
1855 Milwaukee Ave 
Chicago 47, Il 


For Sale 


Upholstery Leather Pieces 
specification Satisfaction 
quantity All year round 


Sorted to your 
guaranteed Any 


Central Mercantile Cc 
1855 Milwaukee Ave 
Chicago 47, Ill 


Cash Buyers of All Grades of 


Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y 
Telephone: EVergreen 9-1032-3 


Machinery for Sale 


2--Tanning drums, 10’ x 8’ cypress three in 
thick w/stee] mountings; 1-72” Aulson setting 
Model F Stehling fleshing 
machine; 2 tanks 5 x 7% ft w /agitators, 3” 
cypress All like new, used 2 months. A 
Luyat, P.O. Box 178 22nd St 
Petersburg 3, Fla 


out machine; 1 


Station 





Partner For Style Business 


to expand my 
shoe styling 


established and successful 
service I have a_ practical 
and profitable plan, pre-tested and certain 
of fine reception in the shoe industry I 
need a partner with a capital of $7,500, a 
man of integrity, with a shoe style sense 
and Know-how about shoe business, and 
ready to share this business full time Our 
investment promises an excellent return 
and opportunity to establish a sound, profit- 
able concern All replies held in strictest 
confidence. Write Box W-2, Leather And 
Shoes, 10 High Street, Boston 10, Mass 














Situations Wanted 





Tannery Technician 


TANNERY TECHNICIAN seeks position with 
reputable firm. Has over 30 years experience 
in tanning. dyeing and finishing of all types 
of vegetable tanned leather Address G-17 
c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Il 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 


Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted"’ and ‘‘Special Notices’’ and $1.60 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 


Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers § are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adams St. Chicago 6 





Stitching Room Foreman 
Years of experience in ladies’ novelty shoes 


position Best of references Write 


Shoes, 10 High St 


Desires 
Box A-4, Leather And 
Boston 10, Mass 











Shoe and Tannery Finishes 


Graduate Chemist with over 25 years’ experi 
ence in development, supervision of production 
and demonstration of shoe and tannery finishes 
desires to be connected with manufacturer 
either on a full time basis or on a part time 
Address J-1, c/o Leather and 


Chicago 6, Ill 


consulting basis 


Shoes, 300 W. Adams St 


Expert Tanner 


Expert tanner of fine glove and garment leather 
from domestic or foreign hides from beam to 
Address J-4, c/o Leather 
Chicago 6, Ill 


finished products 


and Shoes, 300 W. Adams St., 


Development and Finishing 


Experienced in finishing vegetable, chrome and 
retan leathers for dress Belts, Billfolds, and 
s Wide knowledge of finish compounding 
Good chemistry background. Production minded 
Desire position of responsibility in management 
of tannery Address J-2, c/o Leather and 
300 W. Adams St., Chicago 6, Il 


Shoes 


Shoes 


Splitter Operator and 
Welting Man 


RESPONSIBLE MAN, 37, with 
years of setting up and operating splitting ma- 
chines on both dry and semi-dry splitting for 
welting work. Also has a very thorough knowl- 
edge of the proper machinery and set up of a 
department for the efficient manufacture of 
Seeking a suitable opening 
Address J-5, c/o Leather and Shoes, 300 W 
Adams St., Chicago 6, Il 


close to 20 


Goodyear welting 


Superintendent Available 
Exceptionally able man seeks new connection 
finest 
Knows welt and 


Fifteen years with one of country’s 


makers of women's shoes 
compo construction problems thoroughly. Pre- 
fers N. E Apply Box W-1, Leather & Shoes 
10 High St., Boston 10, Mass 


2 nar?” 
SHOE CEMENTERS 


Practical for 

SOCK LININGS — VAMPS — 

BOX TOES — INNERSOLES — 
LININGS — HEEL PADS 


7” & WW" 

WIDE TRIAL 
Speedy! Versatile! Efficient! Schae- 
fer Cementers completely and uni- 
formly latex die-cut pieces of leather, 
cloth, faille, leatherette, fibre and 
paper. Convenient. Patented. Quick 
disassembly for cleaning. 


SCHAEFER MACHINE CO. 

57 Carbon St., Bridgeport, Conn. 
New York City—LE-2-2010 

PHONES Bridgeport 68-2250 
Boston—ARlington 5-8096 


Agents in principal cities 























INDIAN VEGETABLE TANNED 


MAJID AHMAD ROAD 


Inquiries invited for 


KIPS IN CRUST CONDITION. 


EASTERN TANNERIES LTD. 


KIPS AND CHROME TANNED 


KANPUR, INDIA 
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THE only suc- 
cessful press 
that prepares 
Sole Leather 
for drum Sole 
Leather tan- | 
ning, extract- 
WRINGER ing and oiling. | 
Also prepares both bark and chrome 
tanned sides and whole hides for 
the skiving and splitting machine. 


| Quirin Leather Press Co. | 


Olean, New York 





(o) 54 (O) 90) 


Roller-Non Roller 
Steel or Brass Base 
ine Smooth metal wo 


rmed tongues 








Deaths 


Charles Fox 


.. . 44, noted shoe manufacturer, died 
Sept. 14 at his home in Brooklyn, 
N. Y., after a brief illness. A partner 
in the firm of Zuckerman & Fox, 
manufacturers of women’s high grade 
shoes in New York City, Fox was also 
president of the New York Shoe Board 
of Trade and a past president of the 
Guild of Better Shoe Manufacturers. 
Fox started in the shoe industry at an 
early age and was credited with the 
introduction of many shoe manufac- 
turing methods. During World War 
II, he served as a Sergeant with the 
U. S. Army in Europe. He was a 
member of the American Legion and 
active in many civic and charitable 





affairs. Surviving are his wife, Fay; 
1 son, Richard; and two brothers and 
five sisters, 


Albert S. Hall 


: 77, shoe machinery executive, 
died Sept. 10 at his home in Beverly, 
Mass., following a long illness. Hall 
had been retired for several years. Pre- 
viously, he was associated as a produc- 
tion executive with United Shoe Ma- 
chinery Corp. He leaves his wife, May 
F.; a daughter, Mrs. Louise Kinsman; 
and a son, Russell P. Hall. 


Henrietta Krieger 
; mother of Lester Krieger of 
Krieger & Rosen Shoe Co., Inc., 
Brooklyn manufacturer of stitchdown 
shoes, died Sept. 1. 


(Other Deaths on Page 39) 
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WELTINGS 
FELT STRIPS 
HASKELL—HALL, INC., 








WHEELER 


Open end Welt and Lace Cutting Machine 
for cutting 
STRAPS and SPECIALTIES 


BELTING 
LACE LEATHER 
36 Webb St., Salem, Mass. 
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STERN CAN COMPANY, INC. 


71 LOCUST STREET, BOSTON 25, MASS 
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5-GALLON 
SQUARE CAN 


ORUM-TYPE 
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TIBET — STYLE 339 
MARILYN SHOE COMPANY 
1229 W. VINE STREET 
MILWAUKEE 5, WISCONSIN 





MINT GREEN—COLOR NO. 883 


Mint Green, a vibrant shade for town and casual wear, is 
enthusiastically endorsed by America’s leading stylists. In 
KANKAKEE leather it’s No. 883, and we'll be happy to send 


you samples. Ask for the complete Kankakee playtime line 
for Spring 53. 


. - F N G 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A. 
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When retailers are demanding better quality and 
inconsistently insisting on a lower price for it—then 
is the time to turn to Lynn Innersole, manufacturer 
and distributor of one of the largest diversified lines 
of Platforms, Wedges, and Innersoling in America! 


Every year, more and more shoe manufacturers 
learn that Lynn Innersole keeps ahead of the field 
with its experiments on new materials — from the 
best of which it manufactures platforms, wedges, 
innersoles, and other shoe parts that are technically 
right, always dependable, and lowest in price. Eight 
plants in this country and Canada deliver what is 
bought when it is needed. 


Lynn cork platforms — uniform in density and 
gage — hold a clean-cut edge, and stitch or cement 
equally well. For the best in innersoling use 
“Lynflex" Saturated Innersoles—the utmost in flexi- 
bility. For lower-priced shoes, use our "“Lynco" 
innersoles. And for non-breaking wedges, use ours, 
made of waterproof fibre, which can be nailed, 
stitched, or cemented, speeding output. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. 
ALLSTON, MASS. 
REPRESENTATIVES: Cinn., Ohio—Ernie Furstenau; Los Angeles—Leo Laskey; St. Louis—Eli ‘‘Pete” 


Schwartz; New York—Arthur V. Epstein; Pennsylvania—Tom Carfagno; New England—Eimer Claff, 
Frank Deastlov, Hy Feldman, Lou Ravich, Phil Sneider, Dave Harrison; Milwaukee and Chicago— 


Phil J. Ott, Jim Off. 


Platforms / Wedges / Innersoles 





